® RATINGS

Weekly Primetime Ratings .........

Household ratings and shares (18-49 rating in parentheses) Timeslot winner by households [ | Nightly winner by households
8 p.m. 9 p.m. 10 p.m. Avg. Rtg./Share
Dancing with the Stars The Bachelorette
1319 (40) 129/20 (48) 65/10 (31) 62/1031) 57/9 (3.0) 52/9(28)
¢l Rules/Engagement | How | Met/Mother | Two and a Half Men | Rules/Engagement CSl: Miami
478(27) 54/9 (37) 99/15(5.3) 912 (44) 89/1438) : 90/15(38) 7.6/12 (4.0) BY MATT COOPER
Deal or No Deal Deal or No Deal Medi Monday, May 18-Sunday, May 24, 2009
28/5(12) 281402 3415 (14) : 35/5(15) 43709 45/8(19) 3.5/6 (1.5) TV Season Week No. 35
24 ' - 276 (3.4
549 (29) 54/9.60) 599G2) 61063 57/9 (31) Fox won the week in adults 18 to 49 with a 3.6/12.
Gossip Girl One Tree Hill Fox won in total viewers with 10.2 million.
1630 17332) 17303) : 18/3(4) 17/3 0.2)
Masters of lllusion Magic’s Biggest Secrets Revealed
¢ h 0.8/1(0.5)
Gossip Girl” (The W) 07 (04) 07/ 03) 09108 | 120 TOP SHOWS
Las Tontas No Van al Cielo Cuidado Con el Angel Mafiana Es Para Siempre Cristina 2.4/4 (1.8)
16/3(12) : 18/3(14) 20/3(14) : 22/3(15) 26/4(20) i 27/4(22) 27/4(18) ' 24/4(15) g y
Adults 18 to 49: "American Idol Results"” (Fox) 10.0/28
8 p.m. 9 p.m. 10 p.m. Avg. Rtg./Share Total viewers: "American Idol Results” (Fox) 28.8 million
Dancing With the Stars Dancing With the Stars Results Show
47/8(16) 53/8(20) 114/18 (45) 12219 (48) 132/21(55) 138/23 (5.8) 10.1/16 (4.0)
NCIS The Mentalist Without: a Trace
100/17 (33) 10717 36) 10116 (36) 107/16 (39) 75012 (2.5) 7212 2.4) 9.4/15 (3.2)
Most Outrag Most Outr Law & Order: SVU Law & Order: SVU M O N DAY
19/3(08) 19/3(10) 22/3(1) 26/4(13) 45/7(24) ' 4918 (26) 3.0/5 (1.5)
5 Adults 18 to 49: “Two and a Half Men" (CBS) 5.3/14
American Idol Glee . 9.7/15 (6.3) .
13.0/22 (81) : 14.0/22 (90) 6110 (4.4) : 50/8(36) : . Total viewers: “Dancing With the Stars"” (ABC) 19.2 million
Redper 20210 -
1200 10/2(07) 13210 122 : 1.2/2 (0.9) TUESDAY
L 4 Street Patrol Street Patrol Jail Jail " 4 0.8/1(0.4)
“NCIS" (CBS) 07/1(0.4) 07/1(04) 09/1(05) 08/1(04) Dancing e Stars Re AB ) i Adults 18 to 49: "American Idol" (Fox) 8.6/25
Las Tontas No Van al Cielo Cuidado Con el Angel Mafiana Es Rara Siempre Aqui y; Ahora 2.2/3 (1.6) Total viewers: "American Idol” (Fox) 23.8 million
15/3 (1) ' 173013) 19/3(13) : 22/3(16) 25/42)) : 26/4(23) 19/3.(15) : 173.01) . -
7 p.m. y 8 p.m. 9 p.m. 10 p.m. Avg. Rtg./Share Adults 18 to 49: "American Idol Results” (Fox) 10.0/28
Movie: Pirates of the Caribbean: Dead Man's Chest . on . " .
2214(09) 2202) 23010 20802 22404 23403) 2.2/4 (1.2) Total viewers: "American Idol Results” (Fox) 28.8 million
Adv./Old Christine; Gary Unmarried Criminal Minds
37706) 376(7) 78/1230) 80262 | 92566 | 98/17 (41) 7.0/12 (2.9) THURSDAY
Law & Order: Criminal Intent Law & Order: SVU Law & Order o . "
33/6(10) : 3761 29/509) 32/5(11) 221707 5 50922) 3.7/6 (1.3) Adults 18 to 49: "So You Think You Can Dance” (Fox) 3.4/11
' American Ido| Results Show 3 Total viewers: "CSI" (CBS) 9.9 million
B3408) i MIBEY L e8|y 16.1/27 (10.0)
i Movie: Thhie the Lead :
08/2(04) 08204 L 09104 | 09108 0.9/1(0.4) FRIDAY
World's Funnjest Moments World's Funn:iest Moments 0.4/1(0.3) Adults 18 to 49: “20/20" (ABC) 1.3/4
05/1(03) ! 04/1(03) 04/1(03) : 04/1(02) ey 6. @R G (EE) Total viewers: “Flashpont” (CBS) 6.5 million
.. Las Tontas No Van al Cielo Cuidado Con el Angel Mafiana Es Para Siempre Don Francisgo Presenta 2.0/4 (1.5
14/3(10) : 173(12) 19/4(13) : 21/4(14) 23/4(7) i 24/4(19) 19/3(14) 16/3(1) -0/4 (1.5)
ThurSday Adults 18 to 49: “Basketball: Lakers/Nuggets” (ABC) 3.5/13
7 p.m. 8 p.m. 9 p.m. 10 p.m. Avg. Rtg./Share . o
Ugly Betty Grey's Anat Total viewers: Basketball: Lakers/Nuggets” (ABC) 8.7 million
40/8(18) 41709) 41/78) 430121 27502) 24/4(10) 3.6/6 (1.6)
NCIS csl Flashpoint
47/912) 53/10 (15) 63/11(18) 6.8/11(21) 51/9(18) : 47197 ! SUNDAY
My Name Is Earl 30 Rock The Office 30 Rock Southland Adults 18 to 49: “Cold Case” (CBS) 1.5/5
22/41) 19/3(12) 23/4(15) 22/4(14) 40/1018) 44i821) it Total viewers: “60 Minutes” (CBS) 8.1 million W
| So You Think You Can Dance |
49931 H 53/10 33) 54/9(35) : 55/9(38) 5.3/9 (3.4)
i ‘ °
Smallville Supernpatural
10/2(05) : 09/2(05) 092(05) 092(05) 0.9/2 (0.5) ca b I e Rat I n q s
' Movie: Lethal Weapon
09/2(04) : 09/2(04) 10/2(05) : 09/2(05) “Southland” (NBC) 0.9/2 (0.4) May 18-May 24
I Las Tontas No Van al Cielo Cuidado Con el Angel Maiiana Es Para Siempre Mujeres Asesinas 2.0/3 (16) UG S, HOrLiaStiﬁ:;‘d L?;;rﬂage HOL(J(S]?J%(:IUS
7 14/3(1.0) : 15/3(1.2) 18/3(12) : 18/3(13) 22/4(19) : 24/4(2.0) 18/3(15) : 16/3(13) : )} _—
o : : : 1. NBA: Cavaliers-Magic, Sun., 8:36 p.m. (TNT) 5.4 6.3 6,205
F|'|day 2. NBA: Nuggets-Lakers, Tue,, 8:57 p.m. (ESPN) 50 5.8 5,688
7 p.m. 8 p.m. 9 p.m. 10 p.m. Avg. Rtg./Share 3. NBA: Nuggets-Lakers, Thu., 8:56 p.m. (ESPN) 4.9 5.7 5,640
Wife Swap Supernanny 20/20 .m. (TNT) 4.6 5.3 5,219
S 22/5(1.0) 20/4(09) 17301 18/3(08) 2906 (13) 3006 (13) 2.3/4 (1.0) —)
Ghost Whisperer Flashpoint Numb3rs : 5. NBA: Magic-Cavaliers, Fri., 8:35 p.m. (TN 44 5.1 5,019
O 378(1) 41/8(12) 41/8(12) 42/8.(12) 418(1) 42/812) 4.1/¢ 6. WWE RAW, Mon., 10 p.m. (USA) 31 37 3,603
QB How/ie Do It How/ie Do It y y Dateline ’ , 2.8/6 (0.9) 7. WWE RAW, Mon., 9 p.m. (USA) 3.0 3.5 3,450
16/3(06 15/3(06 29/6(08 35/7(11 36/7(11 3772 : - —_—
. ©9 - 09 ©9 w () i (2 8. NCIS, Sat., 10 p.m. (USA) 2.8 3.3 3,258
’J’ ﬂ‘u Don't Forget the Lyrics! House " _—
FOX! . 18409) DA 409 2200 Y 2.0/4 (1.0) 9. NCIS, Mon., 7 p.m. (USA) 26 31 3,002
¥ Everybody/Chris The Game Everybody/Chris The Game | & 10. NCIS, Mon., 8 p.m. (USA) 2.5 3.0 291
@J 07/2(0.4) 07/1(04) 06/1003) 071(0.4) 2 ‘ 0.7/1(0.4) T Notes Corerane area afines e Wi eneh eabe relwork's amheres To s
- = 2 Note: Coverage area ratings are within each cable network’s universe. Total U.S.
ﬁw WWE Friday Night Smackdown! i 1.6/3 (0.9) ratings and household projections are based on 114.5 million TV homes. Ranking does
0 pere B 15/3(08) 16/3(09) 173(09) : 173 day Nig ackdo etwo not include programs under five minutes. Audience estimates are based on average
E'“'.“ Las Tontas Np Van al Cielo Cuidado Cdn el Angel Mafana Es Rara Siempre Rosa de Guadalupe 1.8/4 (1.4) minute tuning.
14 13/3(09) i 14/3.(1.0) 1741 g 19/4(13) 204(17) i 24/4(19) 16/3(13) ; 14/312) . - Source: Nielsen Media Research
7 .m.y 8 p.m. 9 p.m. 10 p.m. Avg. Rtg./Share
NBA Pre-game : : Lakers at Nugg ' To l 0 ca b I e
18/4(09) 37822) : 4710 (29) 48/10(30) 571 37) i 64013 (43)
Crimetime 'Saturday Crimetime Saturday 2 48 Hours Mystery °
17/4(05) 18/4(05) 24/5(09) 26/5(10) 36/7(11) 418(14) 2.7/6 (0.9) N etwo rk R atl n s
Law & Oider: cl Southland Law & Order
19/4(05) ; 23/5(06) 18/4(05) 21/4(01) 28/6(08) : 3106 (10) 2.3/5 (0.7)
Cops : Cops 2 America's Most Wanted : May 18-Mavy 24
20101 YR 23511 2405012 = 2.3/3 a.2) - v
e : Sabado quante ® ®
07205 1 072005 09/2(05) : 11/2(06) i 135308) : 1453(08) 5 1453(09) 145308) 1.3/3 0.7 Primetime Total Day
sunday Rating (000) Rating (000)
Nick 1.4 1,579
7 p.m. 8 p.m. 9 p.m. 10 p.m. Avg. Rtg./Share u _—
America’s Funniest Home Videos Extreme Makeover: Home Edition Dianonds USA 1.9 2,166 Nick at Nite 111,285
260600 3066 (13) 21/512) 306 (13) 29/5(10) 27/5(09) 26/5(08) 25/5(08) 2.7/5 (1.0) ESPN 14 1654 ™NT 10 1189
60 Minutes Million Dollar Password Cold:Case The Unit T i 14 1caa
E 5202000 | 5300) T8 L 320609) 42/8013) 49937) 3206 (10) 36 1) 4.1/8 (1.1) bl lEonme o 0 e
q : Dateline i Movie: The Last Templar Fox News 13 1475 5. Disney 10 116
26/6(0.8) : 28/6(08) 35/7(09) : 34/7(09) 27/5(09) 23/4(08) 25/4(08) 25/5(09) 2.8/5 (0.9) 8BS 1.0 1178 Fox News 08 921
’fﬂ‘i American Dad | King of the Hill The Simpsons King of the Hill Family Guy American Dad 6. NickatNite 1.0 1174 Adult Swim 0.8 867
: 194 (17) 18/4(12) 20/4(14) 17302) 173012 15/3(1) 1.7/4 (1.2) - - - -
: FX 0.9 977 ESPN 0.7 810
Jerjcho Movie: Love Is All There Is " Oe B - - @ O OO OO
EJ 04/1(02) 04/1(02) 06/1(02) 06/1(02) 06/1(02) g 06/1(03) B ATEe oy 0.5/1(0.2) . ASE 0.8 898 TBS 0.6 697
E““.“ Selena: Historia:de una Leyenda H Hazme Reir y ieras Millionario ' HGTV 0.8 888 10. Cartoon 0.6
13 08/2(04) 09/2 (05) 10/2(07) : 10/2(09) 11/2(10) : 11/2(09) 10/2(08) 10/2(07) 1.0/2 (0.8) —_——

Source: Nielsen Media Research



