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Housholdatings and skear(188%ating in panthee$ Time-slo t winner b y hous eholds 1 Nightly winner b y hous eholds

7p¥ 8p.m. 9p.m. 10 p.m. Avg. Rtg./ Share
Wife Swap The Ex-Wiyes Club Supefnanny 2816 (22
3.97 (2.2) 427 (2.5) 366 (21) 366 (8) 3BR2) | 366 (2) 8/6(22)
How Met/Mo ther Old Chris tine Two and a Half Men King o f Queens CSl: l\?liami 1/0
3.46 (1.8) 4.07 (D) 6.811 (3) 569 (D) 6411 @ 6311 @
#B# Real Wedding Cr ashers Miss Univ erise Pageant

2.65 (%) 234 (1.5) 3.8 (D) : 4.37 (2) 468 (2.5) 5.49 (D) 38/7(2. 1)
Onthe L ot H
B (1.2) 198 (8) 1.8 (B) 18(12) 1.8/3(1.3) ; )
Everybody/ Chris AllofUs Girlfriends The Game Monday, May 28-Sunday, June 3, 2007
1.2 (@) 102 (05) 1012 (05) 112 (06) 10/2(0 .6) TV Season Week No. 37
World Music A wards : :
09 2(0 .6) Fox won the week in adult s 18 to 49 with a 2.6 /8. CBS
“On the L ot” (Fox) 2 @) 081 (@) 081 () 09 (@) “Supernanny” (ABC) won in total viewers with 7.6 million.
Duelo de P asiones La Fea Mas Bella Destilando Amor Crisitina 1.8/3(16)
133 (®) : 16 (1.2) 204 (1.6) ! 2.24 (D) 218 () : 2.24(2) 1.8 (1) : 132 (1) : : TO P S H OW S
7p.m& 8p.m. 9p.m. 10 p.m. Avg. Rtg./Share
- - - - T Adult s 18t049: “Hous e” (Fox, Tuesday) 6.7/18
George Lopez George Lopez According t 0 Jim According t 0 Jim Bost orf L egal : i " . i
@ 316 (T) 325 (D) 3.45 (2) 355 (2.2) 6410 (2) : 6912 (@) 44/ 7(2.3) Total vie wers: “Hous e” (Fox, Tuesday) 172 million
NGIS The Unit Flashpoin t: Kimberly Do zier
6.211 @ 7212 @) 427 (1.6) 4.06 (1.5) 375 (B) 3.3 (1) 47 8(1.7)
Law &iOr der Law & Or der: Griminal In tent Law & Orider: SVU
Qﬂ# 4.38 (9) 488 (2.2) 518 (21) 558 (B) 5910(26) | 6.211 (2.8) 5.3/9 (2.3) MONDAY
Onthe L ot House Adults 18 to 49: “Two and a Half Men” (CBS) 3.5/9
2.85 () 2.65 (9) b | AEE) 6.3/11(4.3) Total vie wers: “Two and a Half Men” (CBS) 10.8 million
Gilmorie Girls Veroniga Mars 09 2(0 5)
112 (06) 1072 (06) 081 (@) ; 091 (@) - : TUESDAY
Happy Bir thday Elt on i 1020 6) Adults 18 to 49: “House” (Fox) 6.7/18
“The Unit” (CBS 102 (06) 102 (%) 1072 (08) 1z (%) “Gilmor e Girls” (The CW) Total vie wers: “Hous e” (Fox) 172 million
Duelo de P asione's La FeaiMas Bella Destilando Amor Ver Para Creer 2213(L.9)
1812 194 (1.5) 244 (2L) : 275 (B) 28 (22) i 274 (B) 208 (T) : 178 (1.5) - : WEDNBSDAY
Adults 18 t0 49: “So You Think You Can Dance” (Fox)
4.1/12
8p.m. 9p.m. 10p.m. Avg. Rtg./Share Total vie wers: “CSI: NY” (CBS) 10.1 million
The Next B est T hing Travieler Travieler
519 (21) 4.9 (2.6) 346(15) | 3.45 (1.5) 427 (2.2) 427 (D) 4.217(2.0) THURSDAY
King o f Queens King o f Queens Criminal Minds CSI: Nelw York 5.6/10 2. 4) Adult s 18 to 49: So You Think You Can Dance” (Fox)
367 (1) 3% (D) 569 (B) 6.310 (2) 7.012 (8) 7113 @. : . 4.3/12
Most Outr agdous Momen ts Most Outr ageous Momen ts Medium Total vie wers: “CSI” (CBS) 121 million
3.46 (1.5) 3.97 (9) 437 (B) 467 (2.5) 3.3 (1.5) 376 (1.5) 3.8/6(1.9)
So You Think You Can Dance
458 () : 5.30 () 6311 (@) 6711 @) 5.710 (41) FRIDAY
- t - Adults 18to0 49: “20/2 0" (ABC) 2.0/6
Hidden:P alms One Tree Hill . .
1.2 (06) 12 (@) 1B (®) 1B (D) 14/2(0 .8) Total vie wers: “Numb3r s” (CBS) 6.9 million
Anna Nic ole Smith: ¢ enterfold Expo sed Britne y Spears: Idol Expo sed
102 (06) 0.9 (C5) 081 (@) 071 (@) “Nedium” (NBC) 09 1(05) SATURDAY
La Fea Mas Bella Destilando Amor Don Francisto Presenta 2.12(17) Adults 18 t0 49: “Cops 2" (Fox) 1.66 and “Americ a's Most
194 (8) 2.35 (D) H 2.65 () 2.34 (D) H 2.34 () 1.8 (1) i 1.8 (B) ) ) Wanted” (Fox) 1.66
Total vie wers: “Saturday Night Movie: Ocean’s Twelve” (CBS)
5.5 million
8p.m. 9p.m. 10 p.m. A vg. Rtg./ Share
Scripp s National Spelling B ee Grey's Anat omy 421719 SU N [)AY
418 (1.6) 437 (%) 458 (21) 488 (B) 375 (1.6) 3.06 (1.6) . . Adults 18 to 49 “Ext Mak u Edit
. “Extr eme Makeover: Home Edition”
Pirate Master CSl Shark
4.48 (21) 498 (2.5) 7.412 (8) D .614(3) 6311 @ 6.612 (3) 6.4 6 (ABCI) 22t . B
My Name s E ar 30Rock The Office Scrubs Studio 60 onthe S unset S trip Total viewers: “Cold Case” (CBS) 9.0 million n
3.% (1.8) 275 (1.5) 2.64 (1.8) 2.5 (D) 295 (1.8) 295 (1.6) 28/5(1.7)
Smarter T han 5th Gr_ader So'You Think You Can Dance
519 (D) 61/11.53 6411 (3) 6.611 (@) 6.1/10 (3 .8)
Smallville Supernat ural
B P W, v B (bledihgs
My T hursday Nigh t Mo vie: Cr azy B eautiful: 0.8/1(0.4)
“Grey's Anatomy” (ABC) 0.71 (@) 0.7L (@) 081 (®) 0.91 (®) “Smar ter Than A Fifth Gr ader” (Fox) May 28-June 3
Duelo de P asiones La Fea Mas Bella Destilanco Amor Aquiy Phor a 2.3/3(1.9) Houehold Coemge Housholds
1.8 (1) : 214 (1.5) 2.95 (D) ' 275 (2.5) 2.4 (B) : 2.84 (2.5) 2013 (7) ' 1.8 (B) : : Ranled ly houshold audienpojections rating  rating (000)
ﬁd 1.NBA: PidongCaeliess, Sat., 9:26 pm. (TNTY.9 58 5,495
I g 2. The Sprans, un., 9:B pm. (HB) 47 16.2 5199
Rl p.m.__ : : op.m. : 10p.m. Avg. Rtg/ Share 2. NB\: ueliesPistons Thus, 819 pn. (TNTHO 4.8 4,489
Americ a's Funni¢ st Home V ideos National B lingo Nigh t 20120 %) N s (0 WP AN AR A eVt
3.47 (B) 357 (1.5) 326 (1.6) 316 (1.6) 4.38 (D) 459 (D) 37 7(1.7) 2. NBA: PigondCaweliess, Sat.,, 9:08 pm. (TNT)3.9 46 4,348
Ghost W hisper er Close tp Home Numb3r s 5. The $arter Wfe, Sat., 9 pm. (US) 37 43 4,078
397 37 @ uilo) o) 45809 LIHN 42805 B - riaan, s @ a6 42 3985
1vs 100 Law & Or der: Criminal In tent Law &:Or der $
327 (1.2) 3.3 (B) 316 (1) 356 (1.2) 417 (1.6) : 4.38 (T) 3.6/7(1.3) 6. NBA: PisongCanaliers, Sat., 8:33 pm. (TNT)3.3 39 3688
TV's Funnielst Momen ts 37 7009 6. NBA: PisongCaualiers, Tues., 8:19 pm. (TNT)3.2 3.8 3,598
306 (1.5) saras) 4By 448 (2.5) 779 9. NB\: SpusiJazz, Mon., 9. (SPN) 29 35 3,277
Friday Nigh t Smack down! _—
214 (1) 2.2 (1) H 245 (B) H 2.65 (1) 2.3/5(1.2) 9. WWE &y Mon., 10.m. (U®) 27 33 3056
>y P ly Friday Nigh t Mo vig: L ove IsAll T here Is: 09 2(0 .4) Note:Coverage area ratings are within each cable network’s universe. Tof]
“Law & Order: Criminal In tent” (NB C) 1012 (05) 0.82 (%) 0.82 (04) 0.81 (@) ose to Home” (CB ’ ’ ratings and household projections are based on 11ofwesiliaiiking does
Duelo de P asiones La Fea Mas Bella Destilando Amor Nuestr & Belleza 18/4(1.4) no_t /nclude'programs under five minutes. Audience estimates are based g
1B (1) : 174 (B) 204 (T) : 234 (8) 194 (16) ! 173 (1) 1.8 (B) : 1413 (D) : : i iAlIiE)

Source: Nielsen Media Research

Saidy

7p.m. 8p.m. 9p.m. 10 p.m. Avg. Rtg./Share
i Movie ofthe W eeki Minorit y Report | -b @ me
194 (D) 18 (@) 1B (®) 123 (D) ! 194 (1) 224 (12) 18/4(1.0) 1
Saturday Movie: Oc ean’s Twelve
E 368 (1.2) 3.47 (8) 267 () 377 (15) 418 (1.8) 4.3 (9) 3.8/8 (1.5) N e/\o r k ﬁ n S
«' HL Stanley Cup: Anaheim at Ot tawa
ﬁ 12 (06) 1072 (06) 1072 (06) 112 (06) : 112 (05) 132 (1) 11/2 (0 .5)
Cops Cops Americ a's IostWanted May 28-June 3
235 (1.2) 316 (1.6) 347 (15) ! 3.77 () 3.2/6(16) Households
Hora Pico Sabado G:igan te P H aﬁ- T I
082(G) |  082(0H) 0.92 (06) ! 12 (@) : 138 (®) : 138 (D) : 148 (1) 148 (1) 11/2(0 8) rnm (S (0: 1 Da
SJ n% Rating (000) Rating (000)
. Nick 4 189
7p.m. 8p.m. 9p.m. 10 p.m. Avg. Rtg./ Share w _
Americ a's Funni€ st Home V ideos Extr eme Mak eover: Home E dition Desperate Housewives Brother s & Sis ters 2. U 21 2313 2. Disng 1 1,29
3.47 (1.6) 4.07 (D) 3% (D) 477 () 2.8 (1) ; 2.4 (B) 234 (1.2) 2.2 (1) 3.1/5(1.6) 3. Disng 16 1747 2. TNT 11 118
60 Minut es Without A T race Cold Case Without AT race
E 61/124).  : 6011 (L5) s19(8) | 529 (8) 6010 (L&) 6.310 (2) 6010 @ 61/11Q2. 910 4 ESPN 15 1648 H
KD Datéline Friday Nigh t Ligh ts Law & Orider: SVU 08 /510 5 WiENmE 12 1308 4. NickatNg 09 1052
L 3.06 (1) 3B(12) | 3B(LS) 437 (18) 18 (08) 122 (G6) 23(® | 295019 8/5012) 6. TBS 11 194 4 AdultSim 09 1046
War at Home ; i Movie: B ad Boys 2 7 CGatoon 10 1112 4. Cartoon 09 972
178 (D) 198 (1) 275 (1.6) 275 (1.8) 375 (2) 366 (2.5) 2.6/5(1.7) - = o et
i 8. ARE 09 1p51 5. Lifetime 0.7 B0
7th He aven Hidden:P alms Superriat ural - o -
0g1(@ i 082 (@) 081 (®) 0.7L (@) 0.7L (@) : 081 (®) “Br other s and Sisters” (ABC) 0.8/1(0.4) 8. Fo Nevs 09 1p32 5 ESPN 07 728
i Cine Especial: Ok iey Mis ter Pancho ! Cine Especial: La Pr! esidenta Municip al | 8. Spile 09 1013 5 TBS 07 738
102 (08) : 1.2 (D) : 4R (1.2) 4R (1.2) 1.2 (1) : 18212 uz@t2) i 4R (1) 13/3(1.1) _—  ————

Source: Nielsen Media Research
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