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PEABODYS:
IN THE
PURSUIT OF
EXCELLENCE
Piece’s Impact, Look
Play Part in Winning

There is no higher honor among
broadcast industry professionals
than the George Foster Peabody
Awards. As the director of the
Peabodys, and a judge since 1990,
Horace Newcomb knows what it
takes for a news broadcast, docu-
mentary or television program to be
recognized by this group. The awards
program, established in 1940 and
administered by the University of
Georgia’s Grady College of Journalism
& Mass Communication, is the old-
est, most prestigious honor in elec-
tronic media. In a recent interview
with TelevisionWeek correspondent
Allison J. Waldman, Mr. Newcomb
offered insight into what makes the
Peabody Awards tick.

TTeelleevviissiioonnWWeeeekk:: What makes win-
ning a Peabody Award so special?

HHoorraaccee  NNeewwccoommbb:: We say that
the Peabody has only one criterion
across the board, and that’s excel-

Continued on Page 38

Q&A

HOT STUFF
ENVIRONMENTAL JOURNALISM HAS NEVER
BEEN SO POPULAR. ... PAGE 35

By Debra Kaufman
Special to TelevisionWeek

It’s the season for electronic journalism awards, and the holidays will be a flurry of
activity with several January deadlines looming. In addition to Christmas shopping,
TV news directors and journalists will be carefully choosing the perfect programs, fill-
ing out applications and wrapping it all in a dynamite presentation with a big bow.

“There’s a true science to submitting for awards,” said  Susana Schuler, Raycom
Media’s VP of news. “There’s a way to present well, to package and showcase well.
You can spend really the whole year mining coverage to see if it’s good for awards.
At some stations, there is a person employed to do just that. Others keep a bucket
all year long, noting what’s good for the Murrows or the Peabodys. Every once in a
while you get an incredible story, and there is a science to managing the process
throughout the year, putting stories aside and building the file for awards. So when
it’s time to submit, you don’t have to go to the staff and ask, ‘What did we do that
was great this year?’”

Continued on Page 34

Horace Newcomb

AWARDSAWARDS
SEASONSEASON

With Deadlines Approaching for Murrows,
Peabodys and Other Prizes, Journalists Are
Combing Through Their Best Work of the Year
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The duPonts, Murrows and
Peabodys may be among the most
prestigious, but there are dozens of
smaller awards that can provide a
needed morale boost for the TV
newsroom. “News people are com-
petitive and crave feedback and affir-
mation,” Ms. Schuler said. “The
awards tend to be something that

stations use as a way to motivate
when perhaps they’re not winning in
the ratings. But it’s also affirmation of
a job well done, and since we’re all
doing so much more with the same
or fewer people, it’s a nice reward for
the staff to compete with their peers
and be voted on by their peers.”

Small-market stations have as
good a shot at bringing home the
gold as do their big-market counter-
parts. “We divide categories by broad
market size, not by kind of program

or subject matter,” said Jonnet
Abeles, director of the Alfred I.
duPont Columbia University Awards,
which presents its next round of
awards on Jan. 16. “We have small
markets compete against each other,
as do medium and major markets,
and we have a network category.” 

The good news is that the number
of awards is increasing, a boost for
the station or journalist who might
not otherwise give it a shot. “Every
awards competition that I’m aware of
is growing,” said David Busiek, news
director at KCCI-TV in Des Moines,
Iowa, and former chairman of the
Radio-Television News Directors
Association, which presents the Mur-
row Awards. “There seems to be more
interest in people entering and being
recognized for doing quality work.” 

“The number of awards has
grown,” said Marci Burdick, senior
VP at Schurz Communications and
former RTNDA chair. 

Coleen Marren, news director at
WCVB-TV in Boston, agrees. “I think
the climate for awards is very
healthy,” she said. “People recognize
there are many levels that awards are
good for: recognition, so that viewers
know you do award-winning work,
and it’s great for morale, with a cele-
bration, internal memo and all the
excitement. And it’s fun. Who doesn’t
want to get a pat on the back?” 

Ms. Marren, who has been a Mur-
row Awards judge for six years, notes
that more limited budgets at stations
have played a role in flattening the
number of entries recently. “The
entries tend to go up in years when
there’s a big news story, like a 9/11 or
Hurricane Katrina,” she said. “But the
trend has been increased numbers
every year. That seems to have lev-
eled out because businesses have a
set budget for applying for awards.” 

The quality of the entries also has
increased steadily. “We’re seeing great
photographers and writers in small
markets,” Ms. Marren said. “Students
have learned to shoot videotape as
young people, and honed their skills
in high school and college. In a small
market, you can have people who
have been shooting or editing for five
years by the time they get their first
job. Young people have adapted to
videotape and integrated it into their
lives, from family camcorders to
home editing systems. Video is part
of young people’s lifestyles.” 

So is online media. The RTNDA’s
Murrow Awards offer categories for
broadcast Web sites and non-broad-
cast Web sites, and other organiza-
tions with electronic journalism
awards are working on ways to incor-
porate the growing field of new
media. “We’re challenged to figure out
how to incorporate online reporting,”
said Ms. Abeles, who said the duPonts
are accepting Web sites this year as

supplementary material. “If a station
has an exceptionally good on-air
report and the Web site is substantial-
ly engaging, that added to the
strength of their broadcast mission,”
she said. “But we haven’t accepted
Web sites as separate entities yet.
We’re wrestling with that.”

Ms. Abeles points to the number
of non-broadcast outlets incorporat-
ing original video stories on their
Web sites. Then there’s National Pub-
lic Radio, which has bought cameras
for webcasts. “They are certainly a
broadcast operation, and if they were
to submit an online story that was
visual, I guess we would judge it. It
hasn’t happened yet, and we’re still
trying to write out guidelines.”

The Online Journalism Associa-
tion, founded in 2000, is the largest
group of new-media journalists in the
world, said Columbia University new-
media professor Sree Sreenivasan, a
founding administrator of the organi-
zation. ONA’s convention drew nearly
900 international online journalists
this year. 

“A couple of years ago, when the
Washington Post won an Emmy, I
said this is a real sign of how things
have changed,” Mr. Sreenivasan said.
“It tells you the Washington Post is
now doing a lot of good video, the
Emmys have changed because they
realize some of the most compelling
video on the Web is not from TV, and
the audience has changed because
they don’t always care where the
video is aired, as long as they can see
it and react to it.”

Some observers believe that, as the
lines between broadcast television and
online video blur, traditional broadcast
TV awards organizations will have to
recognize online journalism. 

Mr. Sreenivasan also notes that
online journalism is only the begin-
ning. “Now TV stations need Face-
book pages, mobile applications and
iPod versions of newscasts,” he said.
“You can’t sit back and say, ‘I have a
great Web site.’ That was 1998. You
have to reassign your resources. And
I think it’s really important that all
the awards contests recognize this
and continue to expand and change
what they’re doing.”

Ms. Marren has judged Web sites,
which she said was “a terrific experi-
ence for me. It’s almost like watching
breaking news. When I came back
and looked at what we do, I adapted
some of the things I learned.” 

She hasn’t yet seen awards for
broadcast TV’s use of mobile, pod-
casting or other platforms, but she
predicts they’re coming. “I think ulti-
mately there will be,” she said. “As all
these platforms evolve, the people
who work in those disciplines would
like to be honored and respected by
their peers and community.” ■

Continued from Page 33

www.medill.northwestern.edu/
about/sponsoredawards.aspx

Entries now being accepted for
The Medill Medal for

Courage in Journalism
Honoring the Heroes

of Our Profession

Contest Period: 2007 calendar year
Entry Fee: $40
Deadline: February 1, 2008
Prize: $5,000
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“Every awards
competition that
I’m aware of is
growing. There
seems to be more
interest in people
entering and
being recognized
for quality work.”
David Busiek, former Murrow Awards judge

INNOVATOR The 
Washington Post’s Web
site is winning notice
for its use of video to
tell stories online.
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By Debra Kaufman
Special to TelevisionWeek

Increased mainstream cover-
age of such topics as global
warming, population growth and
pollution has brought environ-
mental reporting into American
homes via broadcast, radio, print
and the Internet. Whether it’s
international breaking news,
investigative journalism or in-
depth scientific reporting, envi-
ronmental journalism has never
been so widespread.

“I think environmental jour-
nalism is hotter than it’s been for
a while,” said Sunshine Menezes,
executive director of the Metcalf
Institute for Marine & Environ-
mental Reporting. “We have
found that there are a lot of peo-
ple doing exceptional work in
environmental reporting, and
they often don’t get the big-time
recognition that other kinds of
reporting can get. We’re trying to
elevate this in the newsroom, as
well as to bring attention to the
environmental issues.”

Today’s environmental journal-
ists—or, more likely, general-news

reporters who cover the occasion-
al environmental story—have an
array of opportunities to be
acknowledged for excellent work.

The place to start is the Society

of Environmental Journalists
(www.sej.org), an organization
founded in 1990 by a small group
of reporters, editors and produc-
ers. The SEJ, which now has 1,300
members, has an awards history
that began in 2002. The SEJ

Awards accept entrants from print,
broadcast and online media, from
news outlets of all sizes. First-
place winners get $1,000. 

SEJ Executive Director Beth
Parke reports that although the
number of entries for awards has
reached a plateau, the quality
continues to rise. “Every year, it’s
more amazing,” said Ms. Parke,

who considers the plateau to be
an indication of squeezed budg-
ets. “The work that comes in is
stunning. There are people doing
awesome work who may not even
be in the employment of a main-
stream radio or TV station. We’re
seeing entries from independent
producers that rival anything we
see from stations.”

The Metcalf Institute for
Marine & Environmental Report-
ing, based at the University of
Rhode Island, has a mission to
improve clarity and accuracy of

Excellence in Financial Journalism Award

The New York State Society of Certified Public Accountants 
(NYSSCPA), the oldest state CPA association in the country,
recognizes reporters from the national and local press who 
contribute to a better understanding of business topics with 

the Excellence in Financial Journalism Award.

A panel of CPAs and representatives from the New York Financial
Writers Association judges the entries. The NYSSCPA presents 
the awards at a luncheon in May at the Yale Club.

Television and radio categories are for news segments, 
features and series

For an application and further information,
visit the NYSSCPA’s Press Room at
www.nysscpa.org or call 212-719-8405.

NYSSCPA

for Excellence in Reporting on the Environment

Metcalf Institute for Marine and Environmental Reporting invites  
entries for the $75,000 Grantham Prize for Excellence in Reporting 
on the Environment. All works of nonfiction originally produced in 
the United States or Canada and covering environmental or natural  
resource issues are eligible.
Postmark Deadlines: 
Books, January 14, 2008
All other entries, February 4, 2008

Details about the Prize and entry requirements are available at    
www.granthamprize.org
Grantham Prize Administrator
Metcalf Institute for Marine & Environmental Reporting
University of Rhode Island
Graduate School of Oceanography
Narragansett, RI 02882
(401) 874-6211
info@granthamprize.org

Metcalf

CALL FOR ENTRIES
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TOPPING
NEWS

AGENDA 
As Environmental Reporting Moves Into
Mainstream, Awards Recognize Best Work

“There are a lot
of people doing
exceptional work
in environmental
reporting, and
they often don’t
get the big-time
recognition other
kinds of report-
ing can get.”
Sunshine Menezes, Metcalf Institute

Continued on Page 37

RECLAIMED NJN
Public Television New
Jersey’s “Turning
the Tide” won an
SEJ Award this year.
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By Allison J.Waldman
Special to TelevisionWeek

Television news today is not your
father’s 6 o’clock news. Take WFLA-TV
in Tampa, Fla., for example. The TV
station shares a facility with the Tam-
pa Tribune, the local newspaper, as
well as Tampa Bay Online (TBO.com),
the community’s leading Web site. 

“This started many years ago.
Our facility was constructed with
convergence in mind,” said Don
North, WFLA’s news director. “We call
it multimedia journalism, more than
multiplatforming. It means taking
advantage of all three of the plat-
forms that we have here to the great-
est extent that we have, realizing that
there are a lot of opportunities for
doing news even better when you
have three platforms.”

The Tampa triad for news delivery
did not happen accidentally. “This
building was constructed for conver-
gence. The Tampa Tribune is on the
third floor; the TV station is on the
second floor; and TBO.com, the Web
site for both the newspaper and the
TV station, is located within 10 feet of

our assignment desk,” said Mr.
North. “It’s as close together as you
can get, and that’s probably unique;
there are not many places in the
country that are like this.”

At this time of the year, when

news awards are beginning to accept
submissions and news pros are
reviewing their work, multiplatform
news could be a major player. 

Being recognized with an award is
important to those in the electronic

media business. “The big ones are
very valuable—the duPonts, the
Peabodys. The Murrows are a little bit
lower, although they are very valued,”
said Emily Rooney, host and execu-
tive editor of “Greater Boston WGBH.” 

However, winning awards isn’t
“our intent,” Ms. Rooney said. “If
something comes out that’s good and
it becomes something we’ve never
seen before, something nobody’s
ever reported on, and if it had some
kind of impact, that’s the kind of
thing you look at.” 

For “Greater Boston,” she said
their award submissions emphasize
writing. “Writing is a very key compo-
nent. We’ve won a number of writing
awards in the past, so that is some-
thing we always go for. Anything with
enterprise or some sort of twist to it,
those kinds of pieces we look at again.
We’ve produced half an hour on the
state Supreme Court, which nobody
had ever been granted access to
behind the scenes. We’re going to sub-
mit that for something. That’ll proba-
bly be in the public affairs category.”

In Tampa, Mr. North believes the
multiplatform approach could be
worthy of recognition by the major
awards. However, like Ms. Rooney, he
eschews campaigning for awards.

“Awards are kind of a byproduct of
doing a good job. Is it nice to win an
award? Sure it is. But that’s not why
we do what we do. There’s nothing
wrong with it. It’s very nice to have an
organization like the Peabodys or the
duPonts recognize quality work.” 

WFLA has a distinct advantage in
one way over a show like “Greater
Boston” because it deals in breaking
news. “We do a lot of set-up pieces,
but we’re not breaking news,” said
Ms. Rooney. “There are a lot of things,
like the Associated Press awards, we
can go after, but we’re not like a family
newscast. We’re news and public
affairs. Those kinds of categories don’t
fit for us. Documentary or public
service or talk show, they do fit for us.”

Mr. North and his colleagues have
yet to make their decisions on what
to submit. “I’m at a loss to give you an
idea right now. We have so many sto-
ries coming through here that I just
can’t name one,” he said. “The things
that tend to jump out are the break-
ing news stories. That frequently

ends up being weather or some
tragedy. Bigger [TV] stations tend to
have greater resources from a pro-
duction stance. They can present
quality presentations, but that does-
n’t mean terrific reporting is not
being done at smaller stations.”

“We’re having an awards meeting
next week,” Ms. Rooney said. “We go
back and look at stuff and many times
it’s obvious. We don’t over-submit; we
only submit what we think is really
good. We’ve actually dialed back our
submissions. We always go after one
of the National Press Club awards
because we do a media criticism
show on Fridays and we’ve won that
award. It’s a national award and it’s a
really good one for us to get. We sub-
mit to that one every April. We’ll start
looking now at what we’ve got.” ■

The American Society 
of Colon & Rectal Surgeons

2008 National Media Awards
CALL FOR ENTRIES

Excellence in Communication
Honoring excellence in communicating a better

understanding of colon and rectal disease

Three Categories: Print, Broadcast and Internet
Winners will receive:

� $1,000 Award
� Personally engraved plaque
� Expense-paid trip to Boston, MA, for the

ASCRS Annual Meeting, June 7-11 2008

Deadline for receipt of entries: March 31, 2008
Information and entry forms are available on the

ASCRS Website, www.fascrs.org.

American Society of Colon & Rectal Surgeons
85 West Algonquin Road, Suite 550  Arlington Heights, IL 60005

(847) 290-9184  www.fascrs.org
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“Bigger stations
tend to have
greater resources
from a production
stance … but that
doesn’t mean ter-
rific reporting is
not being done at
smaller stations.”
Don North, news director, WFLA 

MULTIPLATFORMING Emily Rooney,
above, is entertained by Yo-Yo Ma
on a special online-only segment of
“Greater Boston WGBH.”

Newspaper, TV Station and Web Site Get Along
as Convergence Succeeds in Tampa and Boston 

MULTIMEDIA APPROACH
PUTS IT ALL TOGETHER
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environmental reporting. Funded
by the Grantham Foundation for
the Protection of the Environ-
ment, the Metcalf Institute
administers the prestigious
Grantham Prize for Excellence in
Reporting on the Environment
(www.metcalfinstitute.org).

Although the Grantham Prize
comes with $75,000, which the
Metcalf Institute’s Ms. Menezes
said is the largest journalism
prize in the world, the award is
still gaining traction. “We gave
our first prize in 2006,” Ms.
Menezes said, adding that the
winner was the Record of Bergen
County, N.J., which won for its
print series “Toxic Legacy,” with a
“phenomenal multimedia com-
ponent.” “We are just now enter-
ing our third prize cycle, and
we’re still working on getting the
word out,” she said.

Part of the difficulty, she said,
is that environmental reporting is
“less beat reporting and part of
every story.” 

“If you’re talking broadcast TV,
it can be part of business report-
ing, politics, even lifestyle,” she
said. “We’re trying to make sure
that, first and foremost, everyone
in the journalism community
knows [the award] is here.”

The challenge of being an
environmental journalist goes
beyond the shrinking newsroom
budget. “These are complicated
issues,” Ms. Menezes said. “You
have to expect a lot of your audi-
ence when writing these stories.
You have to do a lot of explaining
of the science behind the issue,
the business and political ramifi-
cations, and you have to have
something that catches people’s
attention. It’s a lot to put in a sin-
gle story, and not everyone can
do it well.” 

The National Press Club in
Washington administers numer-

ous awards, including the Robert
L. Kozik Award for Environmental
Reporting, recognizing two cate-
gories: print/online and televi-
sion, at the local, national or
international level
(www.press.org). Special consid-
eration is given to reporting that

helps to expose or correct envi-
ronmental threats. All full-time
professional journalists are eligi-
ble to apply.

Founded in 1989 by Franklin
E. Kozik to honor his son, an out-
doors enthusiast who died that
year, the Kozik Award offers a
$500 prize and a Kozik medal for
each category. 

Mark Schoeff Jr., chair of the
Press Club’s awards committee,
reports the number of entrants is
trending upward: “We have a
total of 13 awards, and [the Kozik
Award] is the one that gets the
most entries, two years in a row.”
Last year’s broadcast winner was
CNN, for “Melting Point,” about
global warming trends.

The broadcast reporter inter-
ested in learning more about
environmental journalism also
can apply for the Ted Scripps Fel-
lowships in Environmental Jour-
nalism at the University of Col-
orado in Boulder. For U.S.
journalists working in print or

broadcast, with a minimum of
five years of full-time experience,
the nine-month fellowship pays a
$47,000 stipend and consists of
courses, seminars and field trips,

with independent study leading
to a “significant piece of journal-
istic work.”

At the Metcalf Institute, Ms.
Menezes said she is already
receiving entries, although the
first postmark deadline isn’t until
mid-January. “I’m sure we’ll have
a bumper crop of entries this
year,” she said, “because there’s
been so much reporting on the
weather.” ■

Continued from Page 35

C A L L  F O R  N O M I N A T I O N S

Payne Awards for
Ethics in Journalism
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ICING IT CNN’s “Melting
Point” won the broad-
cast category of the
Robert L. Kozik Award
for Environmental
Reporting last year.

Applications due March 3, 2008

Information and application forms:
http://web.mit.edu/knight-science

phone: (617) 253-3442     
email: knight-info@mit.edu 

Months to spend at MIT  
becoming the science journalist you want to be  ........... 9 

Stipend (in U.S. dollars) ......................................... 55,000

Opportunities like this in a lifetime  ............................... 1

REPORTING

“You have to do a
lot of explaining
of the science
behind the issue,
the business and
political 
ramifications. ”
Sunshine Menezes on environmental reporting
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lence. I’m often asked to define that,
and we realize that it’s a subjective
judgment in every case. But excel-
lence in news and journalism and

documentaries
comes down to the
fact that we look for
excellence on its

own terms. What that means is that
we can get a piece that doesn’t have
high production values, it might be
done by a small organization, and yet
has major impact in the community
or market, and in that case that
would stand for excellence for us.
Even though there might be other

things that look better or are
smoother or glitzier. 

On the other hand, with the docu-
mentaries, certainly there are some
that are aesthetically superior. They’re
beautiful works; they do all sorts of in-
depth analysis and they’re put togeth-
er in a spectacular way. Sometimes
that stands for excellence. 

We’re interested, particularly, in
always finding stories that have made
a difference in communities; stories
that sometimes break on a big level,
like the Abu Ghraib story on “60 Min-
utes.” We saw that and immediately
recognized that it was an important
story—and it certainly turned out to
be that way. … There was some criti-
cism of that award, but we thought
this story stood on its own. Last year

we gave four awards to local television
stations; they were all very different. 

TTVVWWeeeekk:: How do the Peabody
judges go about making their selec-
tions each year?

MMrr..  NNeewwccoommbb:: It’s always a
process of winnowing through literal-
ly hundreds of submissions. We had
over 300 documentaries submitted
last year; we had over 250 news sto-
ries submitted. It’s a process of com-
parison and making decisions. …

There are several steps. First, we
have committees of faculty and stu-
dents on the University of Georgia
campus review maybe 30 or 40
pieces, so they’re looking within their
own group. Then they make recom-
mendations to the Peabody board.

We ask them to be very, very selective
and there’s usually no more than one
or two that come out of their group.
We’re not bound by the recommen-
dations. We may pass over things
they recommend and select things
they may have rejected, because
they’re comparing on a much smaller
scale than we are.

TTVVWWeeeekk:: Who are the judges?
MMrr..  NNeewwccoommbb:: Our board is 15

people, plus I have a vote. That’s real-
ly not the right term, because we do
all of our deliberations in face-to-face
meetings. It’s a very, very intense dis-
cussion. We have a couple of meet-
ings, one on the West Coast and one
on the East Coast, where a substan-
tial number of the members can be

present. At the end of March, the full
board comes to the University of
Georgia and we meet there for five
days. We are locked in a conference
room, we are screening materials,
we’re listening to radio, our board
members are taking CDs and DVDs
back to their hotel rooms and review-
ing materials till 2 or 3 in the morn-
ing, and we meet again at 9 the next
morning to start all over. By the end
of that week, we may have 100 items
on our list, or maybe 150. Over the
last two days, we start winnowing it
down. There have never been more
than 36 awards given in any year. 

TTVVWWeeeekk:: Would you say the com-
mittee works like a jury?

MMrr..  NNeewwccoommbb:: That’s probably a
good analogy, although I think the
difference would be that this is a
group of 16 people with exceptional-
ly strong minds, lots of experience
and great good will. What attracts me
most about the Peabodys is that you
see these people change their minds
because their colleagues persuade
them that something is different. …
Fortunately, we don’t have to deter-
mine guilt or innocence. We simply
have to determine excellence, so we
can change our minds. The process
is never all or nothing. 

TTVVWWeeeekk:: What would you say to a
news director who may not think his
station’s work is worthy of a Peabody?

MMrr..  NNeewwccoommbb:: I get a question
like that with some frequency, and I
tell them that you have to submit to

us your very best work. One of the
interesting things is that people who
are submitting are making decisions
on their own, saying, “This was our
most important story. This is the best
work that we did.” Now it may not
receive a Peabody, but to get them to
make the effort is one of our goals. I
like to say that we set the standards
for the industry. … My goal is to have
us set a bar that’s very high, but one
that people shoot for. 

TTVVWWeeeekk:: Do you think the indus-
try views the Peabody as one of its
highest awards?

MMrr..  NNeewwccoommbb:: Oh, absolutely. I’ve
had a number of people say to me,
“I’ve got several Emmys, but only one
Peabody, and that’s the one that
means the most to me.” One of the
local station’s reporters last year had
received a fax from us that they were
receiving the Peabody, and I called to
chat with him, and the guy said, “You
made my day and probably my
career.” It can be a career builder for
people. It can be something that sets
a station apart in a local community. 

Continued from Page 33

PEABODYS
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“We do not have a
Peabody endow-
ment. We operate
on our entry fees,
which is why we
do charge people
to enter. We have
never taken a
dime from the
industry [to sup-
port] the awards. ”
Horace Newcomb, director, Peabody Awards

For the complete
interview, go to
TVWeek.com.
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TTVVWWeeeekk:: Has the mission of the
Peabody Awards always been to
honor excellence?

MMrr..  NNeewwccoommbb:: Yes. The search
for excellence was there right at the
very beginning. 

It began because the National
Association of Broadcasters wanted
to have an award for radio. They
wanted to get someone to do that.
One version is that they went to the
Pulitzer Prize committee and they
were not interested in doing a radio
award. So they set up a committee,
and the chairman was a man
named Lambdin Kay. He was the
general manager of WSB in Atlanta,
and he said, why don’t we go to the
dean of the journalism school at the
University of Georgia and talk to
him about how this award can be
set up. They put it together and in
1939 and 1940 they pushed it
through the Board of Regents at the
University, and the first awards were
given in 1941 for radio. The first tele-
vision awards were given in 1948. …

TTVVWWeeeekk:: Have the Peabodys
always honored both news and
entertainment?

MMrr..  NNeewwccoommbb:: Yes, it was
always all-encompassing. The early
radio awards went to shows like
“The Firestone Theater,” classical
music. … One of the first television
awards was for “Howdy Doody,” so
we’ve always included children’s
programming. 

The entertainment awards the
first few years tended toward the
more serious. They were a little
cautious about sitcoms, but by the
’60s, that was happening as well. 

The Peabodys have followed the
development of electronic media.
We’re now looking very cautious-
ly—we’ve given three awards  to
Web-based material. 

TTVVWWeeeekk:: Are the Peabodys
expanding into recognizing multi-

platform programming?
MMrr..  NNeewwccoommbb:: So far our

awards have been to Web sites.
We’ve not done webisodes or pod-
casts thus far because they haven’t
been submitted to us yet. We’ve giv-
en three awards to free-standing
Web sites. …

TTVVWWeeeekk:: What stood out among
this year’s news and documentary
winners?

MMrr..  NNeewwccoommbb:: HBO’s “The Day
the Levees Broke,” in part because
of the gravitas of the whole piece;
Spike Lee went farther than the
news groups had done. … It was a
very, very thoughtful piece and we
saw footage in there that we had
not seen during the actual hurri-
cane events. We gave an award to
the late Ed Bradley’s “60 Minutes”
piece on the Duke rape case. …
One of the local winners was for a
station where Sikorsky [helicopters]
is one of the major employers. They
were filing reports where the heli-
copters were failing in Iraq and they
pursued that story for two years…

We’re looking for things that are
important in communities. Last
year a station received one for a
reporter who found medical
records in a dumpster behind local
pharmacies. Then he found the
same thing in Dallas, and he found
the same thing in Chicago. … 

TTVVWWeeeekk:: Are you ever accused of
playing favorites when you honor
the same network or show or station
with more than one Peabody?

MMrr..  NNeewwccoommbb:: No, not at all.
There are relatively few of those.
“The West Wing” won in two years;
“The Sopranos” did, too. It’s actu-
ally unusual for that to happen,
but we always say, “Take a look at
it. See how good it is. See how
important it was.” We’ve never had
to apologize for any award that
we’ve made. 

TTVVWWeeeekk:: Who actually receives
the Peabody Award?

MMrr..  NNeewwccoommbb:: The award goes
to the producer. … We occasionally
give a special Peabody Award to
somebody who has made a major
contribution, and those were
somewhat more common in the
early days, when there was less
recorded material for the board to
consider. … Those we call a per-

sonal Peabody Award. Otherwise
it’s the show, it’s the story, it’s the
program that gets the award.

TTVVWWeeeekk:: Do you see the Peabodys
expanding to honor Internet pro-
grams,webisodes and the like?

MMrr..  NNeewwccoommbb:: We’re very slow
to change. We’re not that far away
from the 1941-42 awards. The
process won’t change, I know that
much. Our Web site shows who has
won, but you cannot find a way to
get copies. We do not hold any
rights to it. It is important to note

that from the very beginning, in the
wisdom of the people who were
doing this, they kept as many
entries as possible, not just the win-
ners, but in our library at the Uni-
versity of Georgia we have probably
75% of all of the entries that we
have gotten. We have over 50,000
titles of radio and television dating
back into the 1940s. That archive is
probably second only to UCLA’s
Archive of Film & Television. We
have everything in there from local
stations to individual, independent
projects to big network things. It’s
there for research because we don’t
own the rights. … We have the his-
tory of electronic media from the
second half of the 20th century, and
we certainly have the social history
and cultural history. 

TTVVWWeeeekk:: How is all this funded?
MMrr..  NNeewwccoommbb:: We do not have

a Peabody endowment. We operate
on our entry fees, which is why we
do charge people to enter. We have
never taken a dime from the indus-
try as far as supporting the awards
process. There’s a small fund that
was set up by HBO for people who
cannot afford the entry fee. ■
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ON THE GROUND
HBO’s “When the Lev-
ees Broke,” directed by
Spike Lee, won a 2007
Peabody Award.
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