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This week’s Society of American Travel Writers Conference in Indianapolis marks 
a first for NewsPro, as we expand our beat to include yours — the travel beat. This 
is our first time covering SATW, and we think it’s a good fit with our roster of an-
nual NewsPro issues focusing on environmental journalism, health care journalism 
and other disciplines.

Among the things all of these groups have in common are a dedicated core of pro-
fessionals, a widespread commitment to quality work and an awareness that what 
we do as journalists makes a difference. In a world where the travel writer might 

commonly find himself or herself at the scene of a natural disaster or face-to-face with issues of 
global inequity in access to health care, it’s clear that travel journalism is more than comparing cruise 
lines or taking pretty pictures. Read the story of SATW’s 2012 Photographer of the Year, Alison 
Wright, beginning on Page 10, for one example of how travel journalism can quickly transform into 
something unexpected.

The travel writer and travel photographer help bridge cultural, geographic and economic gaps — both 
at home and around the world. It’s not an easy job, even if it can be an exciting one. It’s a task that 
demands hard work, quick thinking, the ability to adapt ... and maybe even a little luck. Economic 
pressures and technological changes have combined forces to drastically reshape the professional 
landscape in recent years, forcing travel pros to be even more nimble and adaptable than in the past.

If any of this resonates with you, you’ve come to the right place. All of the challenges of the travel 
beat will be in the spotlight at SATW 2012, and you’re likely to pick up more than a few pointers. 
As a bonus, you’ll have a chance to get to know one of the friendliest cities in the United States, as 
Indianapolis has rolled out the red carpet for the conference.

We hope you will use this opportunity to network, recharge your batteries, hone your skills and, most 
of all, enjoy yourselves. You’ve earned it.

—Dennis R. Liff, Editor

FROM THE EDITOR
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The Society of American Travel Writers, which meets 
this week at the JW Marriott in Indianapolis, has 
been working with travel journalists since its inception 

in 1955 to “promote responsible journalism, provide 
professional development for its members, and en courage the 
conservation and preservation of travel resources worldwide,” 
according to its website. 

The 2012 SATW boasts 1,074 members, including 532 
active writers and photographers and 128 editors. The 
remaining members are associates who work for tourism 
boards, convention centers or visitors bureaus, or other 
organizations dedicated to the promotion of tourism.

“Part of the SATW’s role is 
to bring these groups together,” 
said Executive Director Cindy 
Lemek. “The conference keeps 
them in contact with each 
other and improves their ability 
to network and work together.”

Journalists of every stripe 
have had to adjust to the 
new economic climate, and 
travel journalists have taken a 
particularly hard hit.

“While the Twin Towers 
were still smoldering on 911, 

travel magazines began canceling travel stories outside of 
the U.S. and newspapers began drastically cutting back on 
their travel sections,” said Dale Leatherman, immediate past 
president of SATW. “Most of those sections never came 
back — and the demise of most print newspapers wasn’t far 
behind.”

The United States Office of Travel and Tourism Industries 
says U.S. travel abroad declined $58.7 million in 2011, 
down 3% from the previous year; this represents the fourth 

consecutive year of declining numbers for Americans 
traveling abroad. 

But the news for travel journalism is not all bad. 
According to the Department of Commerce, international 

tourism brought $13.9 billion into the U.S. in May 2012 alone, 
an increase of 12% from 2011. And tourism “represented $1.2 
trillion in economic output and supported 7.6 million U.S. 
jobs in 2011,” according to the State Department’s Travel 
and Tourism Fact Sheet released Aug. 1.

“People still want to travel,” said SATW President-elect 
Lillian Africano. “They might not be traveling as luxuriously 
as they once did, but whether it’s in a car, a cruise or a plane, 
people want that enriching experience of traveling.” 

Africano said the travel industry as a whole has had to 
make big adjustments over the past decade. 

“People with disposable incomes still want a good deal 
when they travel,” she said. “And even top-shelf cruise 
companies are having deals as we speak.”

 Just as travelers, cruise lines and airlines have had to adapt, 
Africano said journalists have had to “make alterations like 
crazy.”

“You used to have a steady income from four or five 
outlets,” she said. “As long as you delivered on time and had 
good copy, you were all set.”

Those days are gone, she said, adding that even travel 
journalists are “finding alternative ways of getting where they 
want to go.” 

Travel photographer Michael Ventura, a 21-year member 
of SATW, said the organization “makes it easier to get 
places.”

“It’s hard for photographers to be invited on press trips,” he 
said. “And it’s more difficult than ever now because a lot of 
writers take their own pictures and because travel budgets for 
countries and convention bureaus are shrinking.”

Bringing Travel 
Writers Together
SATW Keeps Its Focus in Challenging Times

continued on page 13
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SATW Conference 2012
The Travel Writing Industry Gathers in Indianapolis
By Jarre Fees

lap around the Indianapolis Motor Speedway in an 
Indy Car at 180 mph; learning to make chocolate 
truffles and enjoying a chocolate massage on “The 

Power of Chocolate” day trip; and tackling some of the 
hands-on activities at the Children’s Museum of Indianapolis, 
complete with interview and photo opps, are just some of 
the highlights scheduled for the Society of American Travel 
Writers’ Annual Conference, taking place in Indianapolis 
Sept. 9-13.

This year’s conference “shows off the hidden gem that is 
Indianapolis,” SATW Executive Director Cindy Lemek said. 
“With the economy still struggling, people are vacationing 
closer to home or in less expensive destinations. To stretch 

their dollars, the public 
relies upon the travel 
media to show them where 
they can do their favorite 
activities while spending 
less money.”

Monday morning kicks 
off early with keynote 
speaker Ken Jennings at 
the Indianapolis Motor 
Speedway, followed by the 
SATW business meeting, 
lunch, and the Media 
Marketplace, where active 
and associate members 
meet to pitch story ideas 
and secure media visits. 

The Media Marketplace 
is “especially valuable for freelancers,” said conference 
planning chair Marcia Levin. “It helps members move into 
new venues and develop new areas of expertise.”

After that, SATW members can ride around the track, 
strapped in tightly and driven by an Indy 500 driver. 

Highlighting Tuesday’s professional development 
breakfast session, again at the Marriott, is SATW associate 
member Peggy Bendel, author of “It’s a Crisis! Now What? 
A Step-by-Step Approach to Crisis Communications for the 
Hospitality Industry.” 

Bendel said her book is a “handbook for cities, hotels, 
cruise lines and resorts” that outlines the steps to take in 
dealing with the public when a crisis hits.

“A lot of people don’t want to think about the worst-
case scenario,” she said, “but these things do happen. What 
happens when the power goes out for an extended period, as 

it did just recently in India?
“The more information you have going in, the better 

prepared you’ll be.”
Professional development workshops including “Traveling 

Your Way Up the Search Engine Rankings,” from 
BLASTmedia’s Julie Perry, take place on Wednesday, along 
with sessions on traveling with kids, grandkids and extended 
family from Tribune Media Services columnist Eileen 
Ogintz and a workshop on tips and technique on shooting 
video from three-time SATW Photographer of the Year Bob 
Krist, who produces video for a number of markets, including 
the Greater Philadelphia Tourism Marketing Corporation 
and The Wall Street Journal.

Levin said she started planning this year’s conference two 
years ago. “I grew up in the Midwest, and it felt like a Midwest 
sensibility here,” she said, 
adding that the planning 
committee was drawn to the 
area in part by “the numerous 
museums, including the 
NCAA Museum, and a lot 
of well-kept parks.”

H u s b a n d - a n d - w i f e 
travel blogging team Dave 
Bouskill and Deb Corbeil of 
ThePlanetD.com will lead a 
Thursday morning session 
on launching a website, while Caroline Beam, director of 
social media for Greater Philadelphia Tourism Marketing 
Corporation, and Dan Rosenbaum, manager of Visitor 
Experience Marketing for San Francisco Travel, will lead 
a session on exploring media sites such as Foodspotting, 
Foursquare and Instagram.

Liz Jakeway of Celebrity Cruises and Bruce Good of 
Seabourn Cruises will talk about the future of cruising and 
cruise writing, also on Thursday morning; that panel is 
moderated by Cindy Janssens of AllThingsCruise.com. 

A second round of sessions on Thursday features Indiana 
University Assistant Professor Dr. Hans Ibold, who will 
discuss changes in journalism and the future of journalism 
and new media; SATW active member David Noyes, who 
will discuss challenges and survival in tough economic 
times; and another video session from Bob Krist, this one on 
preparing a video shoot for clients. 

One of the annual SATW conference highlights is the 
Awards luncheon, this year slated for Thursday at noon at 
the JW Marriott, where winners of the Lowell Thomas travel 
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• CityPASS

• Emirates Airlines

• Branson, Missouri, Convention & 

Visitors Bureau

• Travel Guard 

• TravMedia

• Allianz Travel Insurance

• Greater Philadelphia Tourism 

Marketing Corporation

• Experience Columbus

• Tripit

• Greater Indianapolis Chamber of Commerce

• Visit Fort Wayne

• Indiana: Restart Your Engines

• Indianapolis Downtown Inc.

• Indiana Dunes Tourism

• Visit Evansville, Indiana

• Indiana Historical Society

• Southern Indiana Trip Ideas

• Visit South Bend

• CityWay

• Vera Bradley

• Indianapolis Airport Authority

• Sun King Brewery

• Historic Indiana Ghost 

 Walks & Tours

• Elkhart County

 Convention and 

 Visitors Bureau

2012 SATW 
Conference Sponsors

writing awards, the Muster Awards for best photography and 
the Phoenix Awards for associate members, for conservation 
and preservation of travel destinations, will be announced.

As with all of SATW’s meetings, Levin said, this year’s 
conference also provides an opportunity for members to catch 
up with and learn from each other. “That’s the wonderful 
part about the SATW,” she said. “There’s a collegiality of 
people who understand what you do.” 

More information and a detailed schedule for the 2012 
conference, including information on day trips and pre- and 
post-conference tours, can be found on the SATW website, 
www.satw.org. q
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By Jarre Fees

ince he first made the leap in 2004 from unknown 
computer programmer to übercontestant on 
“Jeopardy!” and other game shows, Ken Jennings has 

been in the public eye. 
But one childhood secret lay buried for more than a decade 

before Jennings rediscovered it in his parents’ garage: Maps.
Jennings, keynote speaker for the 2012 Society of American 

Travel Writers conference this week in Indianapolis, said his 
love of maps started early.

“I remember as a kid, 3 or 4 years old, getting a jigsaw 
puzzle of the United States where every state was a different 
piece,” Jennings said. “Every state had something on it — 
Florida had oranges — and I loved that map. I don’t even 
know if I knew Florida was a place yet, just part of a puzzle.”

Jennings’ family moved to Korea when he was 7, which 
“made the maps really real,” he said. His map of the U.S. then 
became a symbol of home — “the places you were missing.”

Then adolescence hit, and adulthood, each with its own 
cares and interests, and the maps were packed away. He went 
to work as a computer engineer, decided to test his skills on a 

quiz show, and the rest is television history.
Jennings’ first book, “Brainiac: Adventures in the Curious, 

Competitive, Compulsive World of Trivia Buffs” (Villard, 
2006), describes his experiences on “Jeopardy!” and his 
research into the culture of trivia; his second, “Ken Jennings’s 
Trivia Almanac: 8,888 Questions in 365 Days” (Villard, 
2008) is — well, exactly what the title says.

Jennings’ third and most recent book, “Maphead: Charting 
the Wide, Weird World of Geography Wonks” (Scribner, 
2011), explores the terrain of map and geography devotees.

But in spite of his love of cartography, Jennings said he 
“did not have it in my mind to write a book about maps.”

“I had forgotten about that part of my childhood,” he said. 
“It’s not a big hit with girls to know all the states of Australia.”

But then his parents mentioned he had one more storage 
box in their garage.

When Jennings opened the box, he found comic books and 
“other stuff from being a nerdy high-schooler” — and then 
he pulled out a Hammond Medallion World Atlas.

That old love of cartography came racing back, Jennings 
said. “It was a Marcel Proust kind of moment, where I was 
remembering all these things from my childhood. 

“I thought back to standing by the radiator in my room 
tracing my own maps. I had saved up for a month to buy that 
Atlas, and read it at night till I fell asleep with it beside me, 
like other people did with teddy bears.

“Kids have no power over where they go and where they’re 
put,” Jennings said. “With a map you have a whole world 
beyond your horizons.”

That love of maps led seamlessly to a love of geography 
and travel. And even in the current economic climate, 
Jennings said, travelers can still “choose from a long list of 
destinations. You can go almost anywhere if you use some 
ingenuity.”

Solving the 
Puzzle of 
Geography

S

KEN JENNINGS

Keynote Speaker



ith Indianapolis as the site of this year’s Society of 
American Travel Writers conference, attendees 
will have Indy on their minds. But savvy 

journalists may already have the city high on their list of 
hot topic story locations. In the heart of the heartland, 
Indianapolis is a thriving metropolis with more to offer 
travelers than might meet the eye. 

For SATW travel reporters and editors, Indianapolis is 
there for the taking this week — with the 
conference providing an opportunity to leave 
with a plethora of ideas to pitch in story 
conferences.  

Now more than ever, Indianapolis wants 
and welcomes the travel writing industry. 
“Annually, Indy invites and hosts more 
than 100 travel journalists, showing them 
the destination and its amenities,” said 
Chris Gahl, vice president of Marketing 
& Communications for the Indianapolis 
Convention & Visitors Association. “This 
includes developing target stories ideas, 
making deliberate invites, and helping shape 
content while on the ground.”

According to Betsa Marsh, president 
of SATW, Indianapolis has just spent 
$3 billion in new tourism-related projects. The city is 
shining a spotlight on places to go, things to do, top-notch 
attractions, great shopping and special events.

The capital of the Hoosier State is also eager for writers 
to get to know the city better. Indy has unfurled a red 
carpet for reporters, encouraging travel writers to learn all 
the reasons why Indy is a spot worth writing about. 

Historically, Indianapolis as a travel destination has had 
a modest reputation. To many people, including travel-
writing pros, the place is mainly known as a sports event 
destination. It’s the site of the annual Indy 500 auto race, 

great college basketball and just hosted the 
2012 Super Bowl. 

But the public relations team at Visit Indy 
is working to change that image, along with 
the impression that Indianapolis is typical 
small town America. One thing the group is 
emphasizing is the city’s emergent arts and 
cultural scene. 

Among the city’s recent innovations is 
the Cultural Trail — a $50 million project 
that offers visitors — and residents, too — 
a designated biking/walking trail line with 
lush landscaping and public art. According 
to a national public space expert, it’s a 
unique achievement. “There’s really nothing 
like this in the world,” said Andy Wiley-
Schwartz, vice president of the New York-

based Project for Public Spaces. “[It’s] an astonishing and 
amazing vision.” 
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Midwestern Charm
The City of Indianapolis Polishes Up Its Attractions 
— Just as the Nation’s Travel Writers Come to Town
By Allison J. Solow

CHRIS GAHL

Jennings said travel journalists provide a great service 
for readers, even when those readers aren’t planning to go 
anywhere.

“Travel writing’s a great help to armchair travelers,” he said. 
“You can read about Nicaragua and other places you might 
not ever visit. But because someone wrote about it you’re still 
going to know about that place.”

Asked about the state of geography education in the U.S., 
Jennings said the main thing he wants his kids to learn about 
geography “is that it pays off. It’s not just a list of facts you 
rattle off, or getting the right answer on a test. It’s practical. 
For one thing, someone who knows where they are isn’t lost.” 

And geography influences our thinking in other areas 
as well, he said. “How are we supposed to make informed 
decisions about Iraq if we can’t even find it on a map?”

Jennings said he thinks schools could do more to teach 
kids about geography, but he adds that parents could also do 
more to make it come alive. 

He decried the era we live in, which sometimes makes it 
necessary to protect our children even from the good things 
that surround them. 

“We don’t let our kids explore their own neighborhood,” 
Jennings said. 

“We’re so crippled by these mostly imaginary fears that 
we can’t let them bike through their own neighborhoods or 
explore the woods near their house.

“When they can see the world around them firsthand, 
that’s what makes geography come alive for kids.”

Jennings speaks at 9:15 a.m. Monday at the Indianapolis 
Motor Speedway. q

continued on page 14
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By Jarre Fees

lison Wright, the Society of American Travel Writers 
2012 Photographer of the Year, has been recording 
the world around her since she was just a kid.

Wright, also a two-time recipient of an SATW Lowell 
Thomas Award for writing, said her parents “gave me a little 
diary for Christmas when I was 10, along with a Kodak 
Instamatic and a little tape recorder.”

Wright studied photojournalism and art in college, and 
afterward planned to visit India; her father wanted her to 
backpack through Europe. 

Wright’s compromise? An acquaintance mailed pre-
written postcards to her parents from Spain while Wright 
herself traveled through North Africa.

“It was the first time I saw real poverty,” she said, “and I 
thought that was what I wanted to do: be a voice for the 
underprivileged.”

After more travel abroad, including a two-year stint as a 
cowgirl in Australia, Wright visited her mother, a former Pan 
Am flight attendant who lived in San Diego.

Wright showed her photos to a newspaper editor in San 
Diego “to see if they thought I could be a professional,” and 
was hired on the spot.

She continued to work in Southern California, spending 

her spare time photographing and working with kids in an 
orphanage in Mexico, until she “saw photos in a magazine of 
these beautiful children in Asia,” she said.

Wright called the photographer to say how much she 
admired his work; he mentioned he was a UNICEF 
photographer and that if she were ever in New York, he 
would take a look at her portfolio.

Wright “jumped on a plane to New York,” and soon set off 
for Nepal on a UNICEF assignment. As soon as she landed 
in Nepal, Wright said, “I felt I had come home.” She stayed 
four years.

In 1988 she got a call from the Dalai Lama, who had seen 
her photographs and wanted to meet her. He was interested, 
he said, in “finding out about the young people she was 
photographing; the Tibetan culture in exile.”

Wright’s first two books, “The Spirit of Tibet” and “The 
Dalai Lama: A Simple Monk,” reflect her time in Tibet; the 
third, “Faces of Hope,” is based on her photographs for a 
UNICEF campaign for children in developing countries. 

In addition to picking up awards for her work — she’s also 
the winner of the Dorothea Lange Award for Documentary 
Photography for her pictures of child labor in Asia — 
Wright also managed to pick up a list of tropical illnesses 
that included Dengue fever, typhoid fever and malaria.

After being told she “could not return to Asia for a year” 
because of her illnesses, Wright enrolled in UC Berkeley; the 
school accepted her work in Tibet as her thesis-in-advance 
for the master’s program in visual anthropology.

After getting her master’s degree, Wright returned to 
traveling for her editorial and humanitarian assignment work, 
including shooting three books for National Geographic, 
leading photo tours and public speaking. 

Then on Jan. 2, 2000, while she was riding on a bus in 
Laos, a logging truck crashed into the bus, shearing it in half 
and pinning Wright at the point of impact. 

“People around me were killed,” Wright said, “and I 
couldn’t move.”

Two men pulled her off the burning bus and took her to a 
nearby village. She knew she had broken her back, she said, 
“and that if I went into shock or lost consciousness I would 
die.

“There was no medical care in the whole country. My arm 
was shattered, and this kid came and sewed it up with needle 
and thread.”

Villagers sat with her and cared for her, she said. “I was 
able to write a note to my parents telling them how I died, 
and that I wasn’t alone.”

A British aid worker found Wright later that night and 
drove her 17 hours to Thailand, to a “little border hospital,” 
where she was informed she was dying of internal injuries.

Her emergency surgery there saved her life — and was 
followed by 30 more surgeries and a lot of rehabilitation over 
the next few years as she learned how to stand and then to 
walk.

Activist
Journalist

ALISON WRIGHT

SATW’s 2012
Photographer of the Year
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continued on page 13
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An Alison Wright Gallery
Clockwise from top left: Bagpipe player in the street of 
the Royal Mile, Edinburgh, Scotland; Nomad children in 
Degang Valley, near Litang, Tibet; Taveuni Island beach, 
Fiji

SATW Annual Awards
The SATW Awards Luncheon will be held at noon Thurs-

day, Sept. 13, in the Convention Center at the JW Marriott 

Hotel in Indianapolis. Three main groups of awards will be 

presented:

LOWELL THOMAS AWARDS
Awarded by the Society of American Travel Writers Foun-

dation, the Lowell Thomas Awards honor the year’s best 

travel writing in 23 categories, including Travel Journalist 

of the Year and the best of newspaper and magazine travel 

writing. Winners are picked by the faculty at the University 

of North Carolina-Chapel Hill School of Journalism and 

Mass Communication.

MUSTER AWARDS
The SATW honors the best in travel photography with 

the 2013 Muster Photo Awards in a variety of categories, 

including Natural Scenic, Cultural, People, Action, Animals, 

Humor and overall Portfolio. Winning photographs are cho-

sen by a panel of photo editors from several publications. 

The work of the current SATW Photographer of the Year, 

Alison Wright, is featured throughout this issue. 

PHOENIX AWARDS
SATW members nominate individuals, communities or 

organizations that have made exemplary contributions to 

the travel experience through conservation, preservation, 

beautification or environmental efforts. Winners are chosen 

by the SATW Board of Directors.
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Relationships Are Key
Associate Members Play a Vital Role in the Process
By Jarre Fees

he relationship between travel journalists and public 
relations people is symbiotic and even crucial at times, 
benefiting the journalists and the destination cities 

and organizations along with tourists and even armchair 
travelers.

The Society of American Travel Writers includes more 
than 400 Associate Members — public relations professionals 
who are primarily located in the United States and Canada, 
with a few associates living in Mexico, Europe, the Caribbean 
and Bermuda. Most if not all of them have strong ties with 
travel journalists.

The key to maintaining those ties, according to husband 
and wife travel writers Elizabeth Harryman and Paul Lasley, 
is “integrity, professionalism and journalistic standards.”

“Relationships between journalists and associates have to 
be built on integrity,” Lasley said. “They need to know I’m 
reliable and I need to know they’re reliable. We need to trust 
them as much as they trust us.”

Harryman said a good PR professional “is one of our best 
assets. They’re extremely valuable, primarily for networking.

“If I need information about Carnival Cruise Lines,” she 
said, “the PR person will get me interviews, information, 
photographs — whatever I need.” 

Lasley, an SATW board member and chair of the Western 
Chapter, is a columnist for Westways magazine; Harryman 
is travel editor of Westways and editor in chief of Northern 
New England Journey. Sometimes they finish each other’s 
sentences, and both agreed the writer/associate relationship 
should include firm boundaries.

Other travel professionals take a different tack when 
dealing with the needs of journalists in a changing world.

Laurie Armstrong, director of media relations for San 
Francisco Travel and an SATW Associate Member, also 
touted the value of associates as resources for information. 
But PR people have a dual purpose, Armstrong said. 

“My goal is to market San Francisco as a travel destination 
— to travelers, travel agents, tour line agents, airlines and the 
travel media,” she said.

Armstrong said she provides information to the media that 
will be “interesting and usable, and in formats that journalists 
can use.”

“It used to be furnishing black and white photos,” she said. 
“Now it’s Facebook or a Twitter feed. It’s like that Fats Waller 
song — you find out what they like and how they like it.”

Harryman and Lasley, whose “Traveling With Paul Lasley 
and Elizabeth Harryman” on the American Forces Radio 
Network features segments aimed at budget and luxury 
travelers as well as the travel industry, were adamant that 

no favors should be exchanged as part of the relationship 
between journalists and associates.

“When we go on a cruise we tell the bad as well as the good, 
because our first responsibility is to our readers,” Harryman 
said. “We’ve got to be fair, otherwise people won’t trust us.”

But Armstrong said in these challenging economic times, 
travel journalists sometimes struggle to make ends meet and 
many of them “have had to become real entrepreneurs.”  

There are “tradeoffs,” Armstrong said; she will occasionally 
find hotel rooms for a journalist who’s writing an article or 
guidebook about San Francisco, and in return, she said, the 
hotel offering the room might reasonably expect it will be 
included in the book.

“The writer is helping people learn about a destination,” 
she said, “and not making a lot of money on that guidebook.”

The arrangement, while not perfect, benefits both parties, 
she said, adding that she walks “that middle line” in trying 
to be of service both to travel journalists and San Francisco’s 
businesses and partner organizations.

Lasley said he and Harryman prefer to use their associates 
strictly as “conduits.”

The working relationships they’ve built are “all part of a 
continuum,” he said. “They give us information that might 
not even do anything for their clients, but it helps us.” 

One of the benefits of maintaining good relationships 
with SATW associates is the information they provide about 
unrest or safety issues in a particular area, Lasley said. “Or 
they might send along a study or a survey. They stay in touch 
with us.”

But he and Harryman were firm about the benefits a 
journalist should not receive from an associate. “It’s important 
to maintain journalistic standards,” Harryman said, “even in 
a changing universe.”

“The things we take with us are integrity and 
professionalism,” Lasley added. “The means of delivery 
might change, but the principles remain the same.” q

ELIZABETH HARRYMAN AND PAUL LASLEY
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Ventura said SATW helps bring writers and photographers 
together and helps them discover new ways of working. 

“You have to constantly reinvent yourself and be on top 
of the changes to stay relevant,” he 
said.

SATW President Betsa Marsh 
said the SATW encourages the 
embrace of new technologies in 
order to remain vital.

The last decade “has been 
tumultuous,” Marsh said. “In the 
olden days you could just be a 
writer or just be a photographer. 
Now people are much more about 
working on their own brands. We 

put tons of information in our SATW newsletter about 
how to increase your brand and maximize your use of social 
media.”

Marsh said the organization tries to “embrace all aspects of 
media without lowering our standards.

“We have to keep in step with the times, have to reach out 
and help our members survive and thrive in order to keep the 
organization alive and dynamic.”

Leatherman said the organization is better for having 
adapted so readily to the demands of the current marketplace. 
“Things I used to oppose I now find myself embracing,” she 
said, “and the SATW is stronger because of it.”

 Africano said many SATW writers are “hardcore, old-
line” journalists who are learning to “become entrepreneurs 
in their thinking.

“Some journalists are doing 
very well building and monetizing 
successful blogs,” she said. “Other 
members are packaging themselves 
as experts, as travel consultants. 
They’re constantly thinking about 
creating new revenue streams.”

Some travel journalists are 
turning their older work into 
e-books or making deals with travel 
bureaus or hotels or destination 
cities to provide guidebooks and 
other resources.

“What we try to do is say this is what’s out there and let us 
walk you through it and see what works for you,” Marsh said, 
“so when editors say can you do this our members can say yes.

“Our job is to make it possible for people to say yes.” q

LILLIAN AFRICANO

BETSA MARSH

Together (continued from page 4)

Wright (continued from page 10)

SATW helps bring 
writers and 

photographers together 
and helps them discover 

new ways of working.
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Unable to hold a camera yet, Wright turned back to her 
journals. “Every time I was laid up with another surgery,” she 
said, “I wrote.”

One of those stories, detailing her accident, was written 
for Outside magazine and won her a Lowell Thomas Award 
in 2002. A compilation of those stories became “Learning to 
Breathe,” Wright’s fourth book.

“When people have these life-changing experiences, 
they usually want to change their lives,” Wright said. “But 
all I could think was that I got my life back. I felt it was 
confirmation that I was on the right path.”

Her first step was to get back on the bus.
Three years after the accident, she returned to the 

Laos village to say thanks. Through her Faces of Hope 
Foundation (facesofhope.org), she also returned with “five 
doctors and $10,000 worth of medical supplies” to help 
the village that had helped her.

Wright, whose Muster Award-winning photographs 
grace the pages of this issue of NewsPro, feels she has 
always been “right where I’m supposed to be.”

“This is what I want to be doing,” she said. “If I’m an 
activist photographer, that’s a title I can live with.” qTHE LONDON EYE AT NIGHT
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Indianapolis (continued from page 9)

Then there’s the Art Museum’s 100-Acre Sculpture 
Park. The Indianapolis Art Museum is one of the largest 
and oldest art museums in the nation. It was recently 
awarded the National Medal, America’s highest honor for 
museums, and it has been adding to its luster with such 
projects as the Sculpture Park. 

The Visit Indy PR team understands the needs of travel 
writing professionals and strives to serve those needs. 
“When working with a travel journalist, we make sure 
we are one hundred percent transparent, no smoke and 
mirrors,” said Gahl. 

With that in mind, reporters are given all the data they 
need for their stories. 

“Generally, most travel journalists are curious about 
the history of the Indianapolis Motor Speedway, the host 

venue for the world’s largest single-day sporting event, the 
Indy 500,” Gahl said. But Visit Indy has much more to 
share. 

“By nature, travel writers want to uncover hidden gems, 
off-the-guidebook experiences, and unique restaurants,” 
Gahl said. Visit Indy, he said, can point them in the right 
direction.

Working with reporters, Visit Indy can make available 
interesting personalities as interview subjects, individuals 
who can help paint a picture of what to do and see in   
professional athlete,” Gahl added. 

This week’s annual SATW conference is a chance for 
Visit Indy to really show off the city, and the PR team has 
been getting ready for the opportunity — preparing to focus 
not on the usual highlights, but on the unusual ones. q

SIGHTS OF INDIANAPOLIS (CLOCKWISE FROM TOP RIGHT): INDIANAPOLIS MOTOR SPEEDWAY; THE CENTRAL 
CANAL; MONUMENT CIRCLE



MONKS PERFORMING MARTIAL ARTS AT SHAOLIN BUDDHIST TEMPLE NEAR ZHENGZHOU CITY,  
HENAN PROVINCE, IN DENGFENG, CHINA. PHOTO BY ALISON WRIGHT.
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