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December’s issue of NewsPro is dedicated to the best of the best in all facets 

of journalism, and especially to the people who report the news day after day. 
� e delivery system of that news is changing and will continue to change, but 

the high level of skill and commitment shown by broadcasters and others in this 
issue remains the same.

Our cover story, “12 to Watch in TV News,” looks at some journalists and 
other media professionals who are making a di� erence, and some of the people 
who hire them; many are old hands in TV news, including Je�  Zucker, whose 

foray to CNN lands him on the list. 
� e list also includes some up and comers and more than a few risk takers, and all of them are 

helping shape what we watch, and when and why.
In this NewsPro, we also take a look at the state of journalism awards and � nd that many 

organizations like the Online News Association and the Pulitzer Prizes are recognizing the value of 
technology to help tell the award-winning stories we watch and read — stories that enlighten and 
entertain and enrich the public, many of them moving across platforms unheard of a decade ago.

We look at a few important fellowships and research how to get a grant; we pinpoint foundations 
and other organizations that continue to recognize and reward initiative and creativity and some-
times fund an entire journalism career.

We had intended to publish the results of our second annual Top J-school survey, which drew 
620 respondents this time around, culled mostly from the ranks of TVWeek.com subscribers and 
members of the Radio Television Digital News Association, but a last-minute glitch derailed us. 
We’re smarter now, and hope to try again next year with a better format. Meanwhile, we got Dean 
Mills, head of Missouri School of Journalism, to tell us about the value of a J-school education.

We salute all of you who work to educate tomorrow’s journalists; all of you who help provide 
training and fellowships and grants for working journalists; and all of you who deliver the news to 
the rest of us. 

We’re tuned in. We’re listening. We’re watching.

      — Jarre Fees, Editor

Saluting the Best in Journalism
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When one follows the money in TV news the path often leads 

to the morning, where hundreds of millions of dollars in 

profi ts are at stake. So with the daypart in play, after 16 

years of dominance by NBC’s “Today,” NewsPro’s “Twelve to Watch in TV 

News” this year is dominated by morning anchors and producers, along 

with executives who are grappling with time slot disruptions as well. 

A new business model is also in the spotlight, as is a looming transition 

at a show that has been led by the same person for three decades. Up and 

comers? We found some, along with a couple of people who have already 

been at the top and are now taking on new challenges, none bigger than Jeff 

Zucker’s overwhelming task of reinventing an entire cable news network.

12 to 
Watch 
in TV News

By Elizabeth Jensen
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JEFF ZUCKER
PRESIDENT, CNN

� ere is no shortage of CNN critics these days and no end to prescriptions for how 
to � x the network’s problems. Even though CNN’s worldwide operations this year are 
generating approximately $600 million — a record in its operating pro� ts — all eyes 
are on the drifting U.S. channel; even a presidential election couldn’t help its anemic 
primetime ratings. Finding the solution — More high-wattage anchors? Reality shows? 
Flu�  er news? — now falls to Je�  Zucker, who starts in January. Although Zucker 
was most recently overseeing Katie Couric’s daytime talk show and formerly ran 
the NBCUniversal Television Group, Phil Kent, chairman and CEO of Turner 
Broadcasting System, made clear in a November press conference that Zucker, 47, was 
really hired for his much-earlier term at NBC News, where he launched “Today” on 
its 16-year morning winning streak (a daypart CNN sometimes loses to sister channel 
HLN, Kent ruefully acknowledged). Zucker o� ered just a few vague clues to the path he 
wants CNN to take; it won’t be mimicking rivals MSNBC and Fox News Channel. But 
“just because you’re not partisan doesn’t mean you can’t be exciting,” he said.

RANEY ARONSON-RATH
DEPUTY EXECUTIVE PRODUCER, PBS’s FRONTLINE 

Since its launch three decades ago, PBS’s “Frontline” has only gotten better and better 
under David Fanning, the program’s � rst and only executive producer, and the in¡ uence 
of its sober journalism has increased as other TV news outlets have cut back on long-form 
investigations. When Fanning named former ABC News producer Raney Aronson-
Rath, 42, to a deputy position in 2007, it was clear she would play a key role in the 
program’s future, and in July Fanning made her his o�  cial heir apparent. Fanning had 
already been ahead of the curve in � nding ways to bring the show to the Web; Aronson-
Rath has been spearheading the show’s increasing number of journalistic partnerships, 
which have helped “Frontline” maintain its high standards even as production funds 
get sparser. In late November “Frontline” took another bold leap with the premiere of 
“David Coleman Headley’s Web of Betrayal,” an experimental interactive documentary 
designed to capture the attention of online viewers who might not spend the full hour 
watching the companion traditional � lm on TV or the show’s website. 

PAT FILI-KRUSHEL
CHAIRMAN, NBCUNIVERSAL NEWS GROUP

In her long television career, Pat Fili-Krushel, 58, has headed up programming for 
the women’s cable channel Lifetime, been president of ABC’s daytime unit, run the 
ABC network and been a human resources executive for Time Warner. But news has 
never been her speci� c and sole purview until she was named to oversee NBC News 
operations in July. � at NBC felt the need to appoint such a high-level executive to 
run its network news operations as well as MSNBC and CNBC underscored just how 
times have changed for a division that had been humming along nicely for many years. 
� e lucrative “Today” franchise has slipped and the evening newscast race has tightened. 
Fili-Krushel made her � rst move with a shakeup in the “Today” producing ranks in 
November, as executive producer Jim Bell moved over to the top producing role for 
NBC’s Olympics coverage. It’s unlikely to be her last move; she told the Wall Street 
Journal that digital operations will be a big focus. 

12 to Watch
in Television News
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continued from page 5

JORGE RAMOS
ANCHOR, “NOTICIERO UNIVISION”
HOST, “AL PUNTO”

 
Jorge Ramos, 54, has been the anchor of Univision’s news since 1986, so the Mexican-

born journalist is not exactly a new commodity. But his in uence only continues to grow, 
along with the booming Latino population. Top-rated Univision made its displeasure 
known when the Commission on Presidential Debates rebu� ed its proposal for a 
Hispanic moderator, but Ramos’ grilling of President Obama on issues from immigration 
to Libya during a subsequent candidates’ forum earned him admiration even from 
usually snarky Washington media-types. (Politico said he had “chutzpah.”) No way of 
knowing yet whether Ramos will get an even wider audience when ABC News and 
Univision launch their English-language Miami-based cable news and lifestyle channel 
for Latinos sometime in the next year, but the possibility is intriguing.

ROBIN ROBERTS
CO-HOST, “GOOD MORNING AMERICA”

ABC’s “Good Morning America” was already on a ratings roll when co-host and 
breast cancer-survivor Robin Roberts, 52, was forced to take a sick leave starting in 
September for a bone marrow transplant. As Roberts noted in a Web post, she was 
diagnosed with MDS (myelodysplastic syndrome) — a rare side e� ect of her cancer 
treatments — the same day as “GMA,” which has been criticized for its tabloid turn in 
the last year, beat “Today” for the � rst time in 16 years. Roberts’ absence hasn’t hurt the 
show, which won the November sweeps for the � rst time in 17 years, but the constant 
updates on her medical condition, a surprise remote appearance to make a plea to help 
Hurricane Sandy victims and her upbeat Twitter feed from home have only heightened 
viewer anticipation for her return, making it likely that she will be an even bigger 
presence once she is back. 

GLENN BECK
TheBlaze TV

Emotional, prone to verbal ga� es and controversial with advertisers, radio host and 
Tea Party favorite Glenn Beck, 48, made a name for himself at CNN’s Headline News, 
and an even bigger splash when he jumped to Fox News in January 2009. At his Fox 
peak he was bringing in some 3 million viewers a day. But it was a short-lived success — 
he was gone by June 2011 for a move to a self-named Web-distributed network, GBTV, 
since rechristened ¤ eBlaze TV. With paid subscribers to his Internet streaming venture 
numbering about 300,000 — just one-tenth his audience at Fox — Beck announced 
in September a deal to bring his Web programming, which includes other shows in 
addition to his own, to the satellite Dish Network. If it works, and he is able to transform 
his personal brand into an entire television channel with wide distribution on cable and 
satellite, he will have forged a new economic model for TV news. 

JORGE RAMOS

ROBIN ROBERTS

GLENN BECK
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CHRIS HAYES
HOST, MSNBC

For MSNBC, weekends have long been a black hole. But that changed in September 
2011 with the surprise success of the Saturday and Sunday “Up w/Chris Hayes” 
(followed in February with the addition of a self-titled show from Tulane professor 
Melissa Harris-Perry, which airs right after and tackles more cultural issues). Even an 
early morning slot hasn’t deterred a growing number of viewers — nearly 500,000 on 
average, many of them young and progressive, from seeking him out. Hayes, 33, an editor 
at � e Nation and contributor to other MSNBC shows, is most often described with the 
adjective “wonky.” One seeming secret to his success: his constant dialogue with a cadre 
of Twitter groupies who call themselves “Uppers.” If he can get viewers out of bed on a 
weekend, what would Hayes be able to do with a more civilized time slot? 

SHANNON BREAM
SUPREME COURT REPORTER, FOX NEWS

Fox News Washington correspondent Shannon Bream, 41, had an unusual path 
to covering the Supreme Court, using winnings from Miss America and Miss USA 
pageants (she was both a Miss Virginia and a Miss Florida) to pay for her schooling. 
When working as a lawyer she got the TV bug and made the career transition, joining 
Fox in 2007. A slip-up in June — Bream, like her rivals at CNN, initially reported, 
wrongly, that the Supreme Court had struck down the Obama health care law’s individual 
mandate — hasn’t set her back: she played a big role in the network’s election coverage, 
snagging the � rst interview with Ann Romney following her RNC speech. Bream has 
been tapped often to � ll in for the network’s star anchor Megyn Kelly (another lawyer 
turned TV host).

SAVANNAH GUTHRIE
CO-HOST, NBC’s “TODAY”

Ann Curry’s supporters didn’t take kindly to her ouster this summer from “Today.” 
While they have been blaming co-host Matt Lauer (wrongly, NBC News o¢  cials said), 
her replacement, Savannah Guthrie, is still the woman in the uncomfortably hot seat as 
the show attempts, so far unsuccessfully, to claw its way back to the top of the ratings 
heap. (� ere’s also a new executive producer, Don Nash, and a new executive in charge, 
Alexandra Wallace.) Guthrie, a former White House correspondent and legal analyst, 
had a quick rise at “Today,” where she was co-host of the third hour for just a year before 
moving to the main broadcast. If Guthrie, 40, can make her mark she’ll be defying the 
usual pattern; just ask Deborah Norville, who had a brief stint at “Today” that resulted 
from a similar scenario, how di¢  cult it is to win over viewers under such circumstances. 

continued on page 8
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CHRIS LICHT

continued from page 7

DAVID MUIR
WEEKEND ANCHOR, ABC NEWS

“World News” anchor Diane Sawyer’s loopy, bizarre Election Night performance — 
whether due to lack of sleep or something else — started some whispers about eventual 
succession at the broadcast. One name on everyone’s list of people destined for bigger 
things at ABC News is David Muir, one of ABC’s go-to reporters on the top stories, 
the anchor of the weekend editions of “World News” and Sawyer’s designated � ll-in 
when she is o� . Muir, 39, was named sole anchor of the weekend broadcasts in February 
2011 and since then the program has been closing the ratings gap with NBC. Behind 
the scenes, Muir is a favorite among ABC News producers, known for his hard work, 
willingness to share credit and gracious late-night thank-you notes.

CHRIS LICHT
EXECUTIVE PRODUCER, “CBS THIS MORNING”
VICE PRESIDENT OF PROGRAMMING, CBS NEWS

Less than a year in, the unusual makeover at “CBS � is Morning” — including the 
arrival of Charlie Rose and Gayle King as co-anchors and a turn to more serious news 
while ABC and NBC have gone tabloid — has been a surprise success on many fronts. 
� e show, which is overseen by Chris Licht, 41, is still not remotely close to challenging 
“Today” or “Good Morning America” for dominance but the weekly ratings report is no 
longer agony, with regular year-over-year ratings gains. (In Los Angeles the show is up 
year-to-year 63 percent in households, putting it just 20,000 households behind NBC, 
compared to a gap of 80,000 a year ago.) In a competitive election year, the show, with 
no weatherman or cooking segments eating up valuable time, beat out its morning rivals 
for some coveted interviews, including one in April with Republican candidate Mitt 
Romney and his wife Ann. 

NORAH O’DONNELL
CO-HOST, “CBS THIS MORNING”

In July, even as “Today” was grappling with the messy departure of Ann Curry, “CBS 
� is Morning” smoothly began an anchor change of its own, when it announced that 
Norah O’Donnell, CBS News’ chief White House correspondent, would move into the 
chair occupied by Erica Hill, who soon left the network for NBC (where O’Donnell 
worked for more than a decade). O’Donnell, 38, who o�  cially started her morning gig 
in the fall, continues as Bob Schie� er’s main substitute on the Sunday “Face the Nation,” 
which is also on a ratings roll. Her turn co-anchoring CBS’ Election Night broadcast, 
sitting beside Schie� er and Scott Pelley, drew a number of nice notices, and critics 
have started to take more note of her interview style: drilling in with pointed questions 
without being overly confrontational. 
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Journalism awards vary by size and scope, and the work they
recognize is increasingly spread across several platforms. But 
according to Sig Gissler, administrator of the Pulitzer Prizes, 

when it comes to winning a prestigious award, some things never 
change.

“� e crux of great journalism will always be a compelling story,” 
he said. 

A number of organizations have already expanded their awards 
categories to include new ways of telling those stories.

� e Online News Association (ONA) established its journalism 
awards in 2000 to accommodate the changing tide of technology. 
Eight of the 33 awards given by the ONA provide a total of 
$33,000 in prize money, courtesy of the John S. and James L. Knight 
Foundation and the Gannett Foundation. 

Joshua Hatch, chair of ONA’s awards committee, said this year’s 
judges looked 
for “how well 
o r g a n i z a t i o n s 
are leveraging 
technology to tell 
their stories.”

“If you have a 
great story about 
lead poisoning in 
a county and it’s 
just text, someone 
else might do the 
same story but 
include a data 
base that allows 
you to look at 
varying levels of 
lead throughout the county,” Hatch said. “� at helps people make 
more informed conclusions about the impact it has on their lives.” 

Hatch said the ONA’s entries requiring a fee have been leveling o�  
in the last few years, a combination of saturation and economics, but 
added that the organization has made changes to be more responsive 
to what is happening in the industry. 

“Last year we started looking 
at broader approaches to news 
and honoring those who make 
the best use of the technologies 
available to them,” Hatch said. 
“In years past, we’ve had a 
best use of video category. We 
wanted to get away from saying 
‘Here’s the best video,’ and more 
of ‘Here’s the best feature story 
coverage,’ which might include 
video or data or an iPhone app.”

Gissler said the Pulitzer Prize has dramatically changed over 
the past � ve years to include di� erent forms of online news. “Any 
journalistic tool can be entered into the competition in all of our 
categories,” he said, “except the two photo categories, where we 
continue to limit to still images.” 

Pulitzer entries have remained stable in the past few years, he said. 
Last year they totaled 1,113, up 
from 1,097 the previous year. 

� e entire Pulitzer competition 
now uses an electronic entry 
system. “For decades we’ve been 
receiving 1,100 scrapbooks in the 
mail every year,” Gissler said. 

“Most of our winners have 
some multi-media components 
in them now,” he said. “� e 
competition re� ects the changing 
face of American journalism — 
the hybrid nature of newspapers, 
particularly the way they still 
have their print edition but have a 
growing commitment to the Web. And now they’re on tablets and 
other mobile devices.”

Abi Wright, director of the Alfred I. duPont-Columbia University 
Awards, said “Innovation and new ways of telling important stories” 
are essential for duPont winners.

“We traditionally have been a broadcast award,” Wright said, “but 
digital stories are now in our ecosystem, as they are everywhere in 
the industry.” 

Just last year the American Legion Fourth Estate Awards 
expanded its categories to include online submissions. 

Making that change “allowed us to recognize more pieces,” 
Communications Director John Raughter said. 

Raughter said the number of submissions has been fairly static 
over recent years. � ere are no entry fees, but he said the Fourth 
Estate Awards are unique in that the work must be shown to have 
made a di� erence.

Journalism Awards
Recognizing the Value of Technology to Help Tell a Story
By Robyn Flans

SIG GISSLER

“When you win a Pulitzer, the fi rst 
line in your obituary has already 
been written.”

— Sig Gissler, administrator of the Pulitzer Prizes

JOSHUA HATCH

ABI WRIGHT
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“It can’t just be a good piece of work,” he said. “[ Journalists] have 
to demonstrate how their work made a positive impact. It could have 
been to in� uence Congress to 
pass a piece of legislation or 
the resignation of a corrupt 
o�  cial.”

� e American Association 
for the Advancement of 
Science (AAAS) saw a surge 
in online awards entries this 
year, said Earl Lane, senior 
communications o�  cer, who 
administers the AAAS’s Kavli 
Science Journalism Awards. 

“� ese are from some folks 
who may have started out as 
traditional print journalists and now are doing multi-media and 
online reporting,” Lane said.

Lane said he believes the number of entries rose this year because 
the organization recruited entrants more aggressively. � is year the 
organization had 417 entries in all categories, up from 290 last year. 

“We’ve updated the list of reporters we invite to submit entries in 
each category,” said Lane. “We’ve tried to be a little more speci� c to 
the folks we’re trying to reach.”

� e Society of American 
Travel Writers Foundation 
awards $20,000 annually in 
the Lowell � omas Travel 
Journalism Competition. 

David Molyneaux, president 
of the SATW Foundation, said 
entries have stayed in the 1,150–
1,200 range over the past four 
years. 

“We feel that we’ve fallen 
o�  some because of smaller 
and fewer travel sections by 

newspapers,” Molyneaux said. “We’ve added new media and online 
entries. Obviously, with these numbers, we feel the state of the 
awards program is strong.”

Wright said entries for the duPont Awards have � uctuated a little 
in recent years. 

“In terms of numbers, we did see a decline after the economic 
crisis in 2008,” she said, “but entries have been increasing ever since. 

“To some extent it depends on the news cycle of any given year,” 
she said. “Last year was a record, with the Arab Spring and the 
Tsunami in Japan. � is year we are still strong. I think it’s a good 
sign for journalism [that] great work is still happening throughout 
the industry.”

Lane believes awards have the same place in today’s society as they 
had when the AAAS journalism awards were established in 1945, as 
an opportunity to encourage good science writing at a time when few 
newspapers had science writers on sta� .

Lane added that a few 
years ago two award winners 
who had just been laid o�  
from newspaper jobs saw the 
awards as a way of validating 
their work in science writing; 
“something they could put on 
their resume as they started 
looking for other assignments.”

“It’s a huge honor to 
win some of these major 
awards,” Gissler said. “For 
organizations, it validates the 
trust the audience has in the 
organization. 

“It may not translate into more circulation money or advertising 
dollars,” he said, “but it solidi� es the allegiance an audience has with 
a news organization.” 

For an individual, the prestige is even greater. 
“When you win a Pulitzer,” Gissler said, “the � rst line in your 

obituary has already been written.”

Journalism Awards continued

DAVID MOLYNEAUX

JOHN RAUGHTER

EARL LANE

The American Legion
2 0 1 3  F o u r t h  E s t a t e  A w a r d

 www.legion.org/presscenter/fourthestate

CALL FOR ENTRIES

�e Fourth Estate Award is presented annually 
by �e American Legion to a publication, broad-
cast organization and online media for outstand-
ing achievement in the �eld of journalism.
Any report or series published during 2012 
which covers an issue of national interest and 
makes a positive impact on society is eligible.

SUBMISSION DEADLINE IS JANUARY 31, 2013
NO ENTRY FEEFor full details visit
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The Grantham Prize for Excellence in Reporting on the 
Environment, one of the most prestigious — and highest 
paying — awards given in environmental journalism, has 

come to an end.
� e Grantham Prize, which awarded $75,000 for exemplary non-

� ction in all media for reporting on environmental issues, will no 
longer be o� ered as the Grantham Foundation for the Protection of 
the Environment shifts its support of the Metcalf Institute toward 
training e� orts for reporters instead.

“� e prize was initially established to increase the public’s 
understanding of environmental issues, and to encourage more and 
exceptional environmental journalism,” said Sunshine Menezes, 
executive director of the Metcalf Institute at the University of Rhode 
Island’s Graduate School of Oceanography.

“It’s hard to quantify the e� ects of the prize. � e Grantham 
Foundation has given to a number 
of groups, and wants to have the 
best possible a� ect with their 
funding. While we had anecdotal 
evidence of its impact, we couldn’t 
assess the e� ect on the journalism industry, particularly with the 
signi� cant reduction in newsroom sta�  ng due to the recession and 
changes in the media industry these last few years.”

A new training initiative is being designed for 2013 that will 
introduce journalists around the country to the regional e� ects of 
climate change by taking the Metcalf Institute program on the road.

“We’ll be in di� erent parts of the country, looking at how climate 
change a� ects the areas where we hold the program,” Menezes said. 

“We’ll bring in scientists, policy makers, and non-governmental 
organizations to speak to participants. We focus on the science, and 
who journalists can go to for perspective to put meaty environmental 
stories together on what it means for the man on the street.”

She notes that since the prize was created in 2005, 26 recipients 
(many of them reporting teams) have won the $75,000 annual award. 
An additional 97 individuals (including reporting teams) received a 
$5,000 Award of Special Merit. Up to three Awards of Special Merit 
were given each year at the judges’ discretion.

Over the years, the prize recognized exceptional reporting on 
issues ranging from chemical contamination in the environment 
and its health e� ects to the changes in marine ecosystems because 
of human activity. 

� is year’s winning entry was a report on the bark beetle epidemic, 
looking at the impact of climate change on the insects that have 

killed millions of trees, written by 
Brandon Loomis of the Salt Lake 
Tribune.

“� e purpose of the award was 
to encourage this kind of work, 

and I think it was working,” said Loomis, now a natural resources 
reporter with the Arizona Republic. “After we won the prize, an 
editor [at the Salt Lake Tribune] asked if there was more we could 
do, so we did an 8-page follow-up report that would not have 
happened otherwise.”

“We didn’t even know the Grantham Prize existed when I started 
reporting the story, so we didn’t do it for the money,” Loomis said. 
“It was pretty incredible to win, and it was nice to see our work 
validated.”

Je�  Burnside, � rst vice president of the Society of Environmental 
Journalists and a senior investigative reporter for KOMO 4 News in 
Seattle, said environmental journalists are saddened over the end of 
the competition.

“Reporters who want environmental journalism to play a bigger 
role in the national dialogue are disappointed to see it go away,” 
Burnside said. “� e real value of cash awards is to raise the visibility 
of the topics and journalism itself. I don’t think a reporter sets out 
to win a cash award, but cash awards raise the visibility of great 
environmental stories.”

Burnside, who was given a Metcalf Institute fellowship to attend 
one of its training programs a few years ago, said the week-long 
� eld experience he received was invaluable. Participants tested 
contaminants in wetland areas, took samples back to the lab, and 
plotted the course of a particular contaminant, learning about the 
science behind the issue.

“I’m sure the Grantham family is looking for a bigger impact for 
their money,” Burnside said. “But many of us felt the Grantham Prize 
would go a long way toward improving the visibility of environmental 
journalism, and I think it has.”

Going, Going, Gone
The Prestigious Grantham Prize Ends Competition
By Dinah Eng

The American Society of Colon & Rectal Surgeons

2013 National Media Awards
CALL FOR ENTRIES

Honoring excellence in communicating a better
understanding of colon and rectal disease

Three Categories: Print, Broadcast and Internet
Winners receive:

� $1,000 Award
� Personally engraved plaque
� Expense-paid trip to Phoenix, Arizona, for the

ASCRS Annual Meeting, April 27 – May 1, 2013

Submissions deadline: March 1, 2013

Information and entry forms are available on the
ASCRS Website, www.fascrs.org.

American Society of Colon & Rectal Surgeons
85 West Algonquin Road, Suite 550

Arlington Heights, IL 60005
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Environmental, health, technology and science journalists 
looking to broaden their knowledge and expand the scope 
of their professional experience might want to look into the 

opportunities provided by academic institutions that offer nine-
month, paid fellowships. Here is an overview of a few of the premier 
courses of study, their eligibility requirements and benefi ts:

KNIGHT SCIENCE JOURNALISM PROGRAM AT 
MASSACHUSETTS INSTITUTE OF TECHNOLOGY 

Eligibility: Full-time online, print or broadcast journalists who 
cover science, technology, health or environment stories are eligible 
to be considered for one of the 12 Knight fellowships. Applicants 
can be freelance or sta�  reporters, writers, editors or producers, and 
must have at least three years of full-time experience in journalism. 
� ose who don’t cover those topics but plan to, and have � ve years 
of other full-time journalistic experience are also eligible. Journalists 
who have previously had a nine-month fellowship in the program 
are ineligible.

Bene� ts: Knight fellows receive a $65,000 stipend, health 
insurance coverage and reimbursement of up to $750 in travel 
expenses to Cambridge, Massachusetts. � ey also receive free new 
media training.

Program Activities: In addition to courses selected at MIT and 
Harvard, there are biweekly seminars featuring well-known speakers 
and experts, and weeklong workshops known as boot camps. � e goal 
is to provide the tools necessary for journalists to better understand 
important scienti� c, social and political issues. Recent topics have 
included medical evidence, nanotechnology, brain science, energy 
and climate, food and the universe.

“� e [journalists] who go to MIT want to dive deeply into a 

particular aspect of science journalism and become much more 
knowledgeable about the experts and the latest thinking in that 
� eld,” said Eric Newton, senior adviser to the president at the John 
S. and James L. Knight Foundation, supporter of the MIT program. 

“� e program makes them much better journalists because their 
network of sources is greatly expanded and the list of potential stories 
is equally expanded,” he said.

KNIGHT-WALLACE FELLOWSHIPS AT THE UNIVERSITY 
OF MICHIGAN 

Eligibility: Online, print or broadcast journalists who cover or plan 
to cover health, technology, science or environment stories are eligible 
to be considered for one of the 12 U.S. Knight-Wallace fellowships. In 

addition, six international fellowships 
are usually awarded. Applicants may 
be freelance or sta�  reporters, writers, 
editors or producers, and must have at 
least � ve years of full-time experience 
in journalism. Part of the application 
process is determining a study plan 
as well as submitting work samples, 
letters of recommendation and a 
biography.

Bene� ts: Knight-Wallace fellows 
receive a $70,000 stipend, health 
insurance coverage if their employer 
does not provide it, and the opportunity 

for a signi� cant other to participate by auditing classes and attending 
fellowship activities. Fellows also have access to all resources of the 
University of Michigan, including its computer labs and institutes.

ERIC NEWTON

Fellowships
Working Journalists Get In-Depth, Specialized Training in 
High-Pro� le Programs
By Hillary Atkin

continued on page 14
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Program Activities: In addition to classes, there are workshops,
multimedia training, domestic travel and two international trips a 
year where participants meet with politicians, historians and other 
journalists. � ere are twice-weekly seminars at Wallace House, 
named after benefactor Mike Wallace, a graduate of the university 
who purchased the home where the program o�  ces are based near 
the campus in Ann Arbor, Michigan.

Both the Knight Science program at MIT and the Knight-
Wallace fellowships at Michigan are long-form programs that last 
an academic year.

“� ese are content-oriented programs where you learn much, 
much more about the topics you care most about as a journalist,” 
Knight Foundation’s Newton said. “And you learn how to ask the 
right kinds of questions.

“It’s not uncommon for these fellows to go on to win the most 
prestigious awards in journalism,” Newton said, “because their work 
is at a much higher level.”

TED SCRIPPS FELLOWSHIPS IN ENVIRONMENTAL 
JOURNALISM AT THE UNIVERSITY OF COLORADO AT 
BOULDER

Eligibility: All full-time U.S. print or broadcast journalists with 
at least � ve years of experience are eligible to apply for one of the 
� ve fellowships. Previous experience in covering the environment is 
not required. � e application period runs from Jan. 1 – Mar. 1, 2013.

“Our ideal candidate is a journalist with at least � ve years of 
working experience who is looking to deepen his or her knowledge of 
environmental issues,” said Tom Yulsman, co-director for the Center 
of Environmental Studies at the University of Colorado, Boulder. 

“One purpose of the fellowship is to help non-specialists 
learn enough about the issues to do a good job of covering the 

environment,” he said. “But we also have had accomplished 
environmental journalists among the ranks of fellows.”

Bene
 ts: Fellows receive a stipend 
of $50,000 for tuition, recreation and 
computer fees. Health insurance is not 
covered and participants pay for and 
arrange their own housing.

Program Activities: � e � exible, 
two-semester program begins in mid-
August and goes through mid-May, 
with courses in environmental science, 
policy and law, weekly seminars, and 
� eld trips to destinations including 
University of Colorado’s Mountain 
Research Station, the National Center 

for Atmospheric Research, and the National Renewable Energy 
Laboratory. Fellows’ independent studies are expected to result in a 
signi� cant journalistic work.

Fellowships continued from page 13 SMALLER FELLOWSHIPS

A number of organizations award small fellowships,
including the Radio Television Digital News Association, 
which o� ers the N.S. Bienstock Fellowship, a $2,500 
award recognizing a promising minority journalist; the 
Michele Clark Fellowship, which awards $1,000 to a 
promising minority news professional; the Vada and Col. 
Barney Old� eld National Security Reporting Fellowship 
(a $1,000 grant to help cover issues of national defense and 
security); and the Jacque I. Minnotte Health Reporting 
Fellowship, a $2,000 prize recognizing excellence in health 
or medical reporting. 

 — Jarre Fees

TOM YULSMAN

for Mental Health 
Journalism

For more information, see www.cartercenter.org

The Carter Center in Atlanta, Ga., 
announces six one-year journalism 
fellowships of $10,000 each. Designed 
to enhance public understanding of 
mental health issues and combat stigma 
and discrimination against people with 
mental illnesses, the fellowships begin 
in September 2013. Fellows will not be 
required to leave their current employment.

The application deadline 
is April 15, 2013.  
To apply, email:
Rebecca G. Palpant 
Shimkets, M.S.
The Carter Center,  
Mental Health Program
ccmhp@emory.edu
www.cartercenter.org/
health/mental_health/ 
fellowships/index.html

“ Informed journalists can have a signi ficant 
impact on public understanding of mental 
health issues, as they shape debate and trends 
with the words and pictures they convey.”

— Rosalynn Carter

The Rosalynn  
Carter Fellowships 



December 2012 | NewsPro | 15

During the recent Society of Environmental Journalists
conference in Lubbock, Texas, one author revealed how she 
got the money to research her next book. She checked the 

acknowledgement pages in books she liked and found foundations 
and other organizations that might like her concept enough to fund it.

� ere are a � nite number of grants available and there’s a lot of 
competition to get them. But getting a grant can, in theory at least, 
be as simple as following a few important guidelines.

NARROW THE FIELD

Freelance journalist Jillian Keenan, who described her successful 
grant-seeking e� orts in a recent story for the Poynter Institute, wrote 
that grant seekers should “� ink of a topic, project or proposal that 
you are excited about. � en make it more speci� c. � en make it even 
more speci� c.” 

Keenan wrote that when 
she applied for a Fulbright 
grant, she wanted to study 
Shakespeare performances 
in Singapore. 

As she read samples from 
other applicants, Keenan 
realized her idea was “still 
way too broad.” So she 
narrowed it down, and then 
narrowed it down again. 

“By the time I submitted 
my � nal grant application,” 
she wrote, “I was proposing 
to examine three speci� c 
Shakespeare plays and their 
relationship to one single 
aspect of Singaporean 
culture. 

“It was speci� c almost to 
the point of absurdity, but I loved the detail. As it turned out, the 
Fulbright Commission did, too.” 

Beth Parke, executive director of the SEJ, works both sides of 
the grants equation — applying for grants to help fund the SEJ 
and also awarding small grants to journalists through the Fund for 
Environmental Journalism.

“� e art [of getting a grant] is just matching what you’re doing 
with someone who has an interest in that area and then presenting 
your idea so they will want to fund it,” Parke said. “� ere’s a � eld 
that’s increasingly interested in helping journalists, and there’s more 
and more need to pull these resources together.”

Keenan said by phone that she worked in the admissions o�  ce 

during college and “looked at a lot of applications from high school 
students.” 

Later, when Keenan began looking for grants, she said she was 
able to apply what she had learned from reading all those college 
applications.

“I zero in on the grants I have the best potential of receiving,” 
Keenan said. “Some are more competitive than others, so I look for 
ones that are most relevant to my experience and interests.” 

Keenan, whose grants have allowed her to live overseas as she 
ful� lls the terms of those grants, while simultaneously working as a 
freelance journalist, said applicants “have a better chance of success 
when they pick things that aren’t so obvious.

“If you want to work in Spain,” she said, “don’t apply for a grant to 
study bull� ghting.”

Narrowing down her choices has helped Keenan get funded for a 
number of unusual projects.

She has studied “new-media censorship in Cuba and literature 
and politics in Oman,” she said, and this month is scheduled to be 
in Berlin under the auspices of the German Fulbright Kommission 
“examining the role of the Turkish-language media in Germany, 
where there’s a huge Turkish immigrant community.”

How to Get a Grant
Practical Advice for Funding Your Project...or Your Life.
By Jarre Fees

JILLIAN KEENAN

continued on page 16
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FOLLOW THE MONEY

Journalist turned grant writer Eric Noland suggested grant seekers 
“get to know the organizations that give out the money,” noting that 
the Foundation Center is usually a good place to start.

� e center lists a great many foundations on its website, Noland 
said, “and it’s easy to go to those 
websites and see what’s important to the 
organizations and in some cases the types 
of things they’ve already funded.”

Foundation Center training 
coordinator Kim Patton said the center 
has resources to help individuals   nd the 
right foundation for speci  c projects or 
research. 

“We have a database to identify grants 
for organizations,” Patton said, “but one of our best-kept secrets is 
we have a category for media and also information on grant makers 
for artists and writers.” 

Journalists can also visit any of the center’s 450 locations 
nationwide, Patton said, including a number of resource centers 
located at universities and in public libraries.

STAY UP AND DO THE HOMEWORK

Grant seekers can read the mission statements of grant making 
organizations online, Noland said. 
“� ey’re usually very speci  c. A lot of 
them say what they like and the kinds of 
things they don’t consider.

“You need to   nd out what they’re 
interested in funding,” he said, “because 
you want to be able to say ‘this is right up 
your alley.’” 

“Getting the right grant should be 
about you and your vision,” Parke said. “You shouldn’t have to twist 
that vision into a pretzel.”

Doing the research should help ensure that a grant seeker’s vision 
lands at the right doorstep. 

Dummies.com has concise information on various types of grants, 
including federal and private grants and individual and sponsorship 
grants; it also o� ers a list of foundations that award grants, along 
with tips for each step of the grant seeking process.  

TAKE YOUR BEST SHOT 

After the homework comes the hard part:   lling out the 
application. 

“It has to be so speci  c and so tailored to the organization that’s 
o� ering the grant,” Keenan said. “If I create a speci  c project 
application and it gets declined, I have to entirely rework it. I can’t 
just send it to 10 di� erent organizations.”

“It helps to think about who’s going to be reading your application,” 
Noland said. “You want to catch the eye of someone who’s got 20 or 30 

more applications 
to read.”

Parke said the 
grant application 
process “involves 
a lot of front-
loaded work,” but 
added that a lot of 
grant makers have 
recognized this 
problem and are 
trying to change it.

“� e Knight Foundation, for instance, has a letter of inquiry that 
saves you a lot of time,” she said. “So you can throw four or   ve things 
against the wall to see what sticks, and if they’re interested in one of 
them they let you know and you can apply for the grant.”

SOMETIMES IT TAKES A VILLAGE

Individuals with innovative skills in news and new media might 
consider linking up to apply for one of the John S. and James L. 
Knight Foundation News Challenge grants. � e Foundation recently 
funded six ventures that make it easier for communities to get and 
use information on elections, demographics and air quality. 

John Bracken, director of journalism and media innovation at the 
Knight Foundation, said the News Challenge grants usually involve 
a team.

“� ere’s generally some combination of a tech person, a hustler 
who can explain the project, and a   eld expert,” Bracken said, adding 
that “more and more we’re also seeing a designer in the mix.”

� e Knight Foundation doesn’t necessarily look at the applicant 
team’s experience, Bracken said, but at their understanding of the 
project and their ability to explain what they want to accomplish.

“Ten to 20   nalists generally emerge out of 500 or more News 
Challenge applicants,” Bracken said, “and at that stage we want a full 
application so we can see how each team articulates the project, how 

How to Get a Grant continued from page 15

ERIC NOLAND

KIM PATTON

BETH PARKE
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they interact as a team and to what 
extent we can add value. Are there 
ways we could provide help?”

Some teams have a successful 
project but aren’t e� ective at building 
a brand, Bracken said, “so we bring 
in someone to help with branding.

“Where we see the possibility 
of adding value beyond a � nancial 
award,” Bracken said, “we try to 
do that.”

FIND SAFE HARBOR

A grant seeker who doesn’t qualify for certain government or 
private grants can often � nd � scal sponsorship under the auspices 
of a nonpro� t organization, which then applies for and receives a 
grant on the individual’s behalf. Several websites have information 
on � nding those organizations, including Grantspace.org. 

SEJ’s Parke acknowledged the value of � nding a nonpro� t to 
shelter journalists for projects that would otherwise go unfunded. 

“Sometimes you can get George Clooney to write you a check,” 
Parke said, “but you still need a 501 (c) (3) to make it tax-deductible.”

How to Get a Grant continued

TIPS FOR GETTING GRANTS

Freelancer Jillian Keenan’s piece on funding a journalism career through 
grants, for the Poynter Institute:
www.poynter.org/how-tos/career-development/192714/
5-ways-to-get-a-grant-that-will-boost-your-journalism-career/ 

Find grants for artists and writers through Grant Space, a service of the 
Foundation Center:
www.grantspace.org/Tools/Knowledge-Base/Individual-
Grantseekers/Artists/Funding-for-writers

Learn the different types of grants and the basics of applying for them at 
dummies.com: 
www.dummies.com/how-to/content/
how-to-get-going-on-a-grant-application.html

Grab a partner and check out the Knight Foundation’s News Challenge 
grants:
www.knightfoundation.org/press-room/press-release/
six-ventures-bring-data-public-winners-knight-news/

Find potential nonprofi t sponsors through Grant Space:
www.grantspace.org/Tools/Knowledge-Base/Funding-Research/
Defi nitions-and-Clarifi cation/Fiscal-sponsorship

— Jarre Fees

JOHN BRACKEN
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Just when journalists get really good at something — stone 
tablets, television, Internet — a few tech people come along 
and invent half-a-dozen new platforms for news delivery, 

sending everyone scrambling to learn new skills.
Teaching those skills in a rapidly changing media landscape poses 

a new set of challenges for today’s journalism schools, and NewsPro 
editor Jarre Fees set out to see what the journalism education world 
is doing right now to prepare its students for today’s technology and 
tomorrow’s job market.

We found the Reynolds Journalism Institute at Missouri J-school, 
where students develop innovative, real-world skills. We also found 
Dean Mills, head of the school, who was willing to share some of his 
ideas on education.

Mills, a former Moscow Bureau chief for the Baltimore Sun, was 
also a Washington, D.C. correspondent for the Sun, covering the 
Watergate scandal and the Roe vs. Wade Supreme Court decision 
before joining the academic world. 

Mills took some time to discuss the future of journalism, along 
with some key principles that should never go out of style.

NewsPro: If you had to choose the single most important subject 
journalism schools should teach, what would it be?

Dean Mills: Impossible to choose. Would you settle for a single 
book that provides the outline for a curriculum? Kovach and 
Rosenstiel’s “Elements of Journalism.” And principles like truth, 
veri� cation and loyalty to the public should be at the heart of any 
journalism curriculum.
NewsPro: What’s the di� erence in the classes being taught today 

and the ones that were taught when you were studying?
Mills: � e core principles remain the same. What has changed are 

the skill sets taught. At the University of Iowa, I learned how to set 
hand type — which, even in the [1960’s] I never found very useful. 
Today, we have to acquaint students with how to operate in every 
platform, and how each platform in� uences content.
NewsPro: What part does ethics play in today’s journalism? How 

far should a reporter go to get a story?
Mills: No short answer to this one. Enough here for a course or 

a couple of courses. Of course ethics is crucial — if only to assure 
citizens that journalists are trying, as best they can, to serve the 
public’s interest.

One helpful question as a guideline: Is this story’s importance 
to the public su�  cient to justify the possible harm it may do to 
individuals?

A Primer from Dean Mills
The Head of Missouri J-School Looks at What’s Important 
for Tomorrow’s Journalists

DEAN MILLS

Explore...
Science 
Medicine
Technology
The Environment
at MIT and Harvard!

Apply by March 1, 2013 
for the opportunity of a lifetime.
ksj.mit.edu - knight-info@mit.edu - 617-452-3513
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NewsPro: Kids today can design a 
website, build an app and shoot and edit 
their own videos. Why should they go to 
school and study journalism?

Mills: Education in a journalism 
school is not a precondition to becoming 
a good journalist. But for many, it can be 
a more e�  cient way than learning the 
ropes on the � y in a newsroom.

At a good journalism school, you get 
a good liberal arts education. You get a 
grounding in the basic principles of the 
craft. You get hands-on experience in 
writing, editing and design, or should I 
say content, production and delivery? So 
you’re good to go when you get your � rst 
job. Often you even � nd that � rst job 
through your school’s network of faculty 
and alumni contacts.
NewsPro: What’s good and what’s bad 

about today’s journalists?
Mills: Depends on the journalist. What’s good: nearly instant 

access to any event, any place on, and occasionally outside, the planet. 
And I can get to it from my phone.

What’s bad: instant access to a lot of un� ltered garbage. And 
the resulting pressure on good journalists to deal with the garbage-
rumors, half-truths, unchecked accusations.

I’m hoping that we’re now going through a sorting-out period, 
after which citizens will be able to distinguish between what’s likely 
reliable and what’s not.
NewsPro: What’s the hardest part about the demise of print?
Mills: Only the collapse of the business model for supporting 

quality journalism. � at’s a big only, of course, and one that we’re 
trying to � x through experiments and research at places like our own 
Reynolds Journalism Institute.

If we can � x the business model and � gure out how to pay for 
good journalism, then the demise of print is a good thing. Tablets 
and phones can give you everything a print product can, and give you 
more of it at any time you want it. We just have to � gure out how to 
pay for it. Oh, right. I already said that. 

NewsPro: I can get news, or something resembling news, anywhere 
I turn right now. Why would somebody keep doing this year after 
year? Why did you keep doing it?

Mills: Because the news/something resembling news distinction 
is very important, and I think the public is beginning to � gure that out.

Because it is important. People really do need to understand their 
environment in order to know how to live their lives.

Why do journalists keep doing it? Because it’s important. And on 
a good day, it’s lots of fun.

A Primer from Dean Mills continued

“WISE SHALL BE THE BEARERS OF LIGHT” ARCHWAY AT THE UNIVERSITY OF MISSOURI

“One question as a guideline: 
Is this story’s importance to 
the public suffi cient to justify 
the possible harm it may do to 
individuals?”
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Entries due Jan. 31, 2013, for work published in 2012. 

http://comm.psu.edu/bart

Bart Richards Award
for Media Criticism
Recognizing outstanding contributions
to the improvement of  print, broadcast

or online journalism.

Work nominated for the award
evaluates news media coverage

of  significant subjects or
issues. The award is intended

to recognize constructively
critical articles, books and

electronic media reports; and reports by media
ombudsman and media watchdog groups.

College of
Communications
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Modern journalism has evolved to include new platforms and 
technologies, and modern journalism education programs 
have evolved as well, striving to teach new skills along with 

some of the same lessons that have served students well for a century 
or more.

As journalism programs in the United States hit the century mark, 
NewsPro takes a look at a few J-schools that have made a di� erence 
in the education and training of tomorrow’s journalists.

THE MISSOURI METHOD

� e Missouri School of Journalism at the University of Missouri 
in Columbia is the oldest J-school in the United States. � e school 
was founded in 1908 by Walter Williams and established the world’s 
� rst master’s degree program in 1921. 

“Some of the best journalists in the world have learned their 
profession through the Missouri Method, which provides practical 
hands-on training in real-world news media and strategic 
communication agencies,” said Lynda Kraxberger, associate dean for 
undergraduate studies at the University of Missouri. 

Students went to class for two hours in the morning, and then 
published the � rst issue of what was then known as the University 
Missourian by the end of the day. 

“Since then, the school 
has assimilated new media 
platforms into its curriculum 
as they became available,” 
Kraxberger said. 

Missouri serves as home 
base for several professional 
journalism organizations, 
including the Association 
of Health Care Journalists, 
Investigative Reporters and 
Editors, Religion Newswriters 
Association, Committee of 
Concerned Journalists, National 
Institute of Computer-Assisted 
Reporting and the National 
Freedom of Information 
Coalition. 

Len Bruzzese, executive 
director of the AHCJ, is an 
associate professor in journalism 
studies at the University of 
Missouri.  

“With so many key professional organizations housed at Missouri, 
the opportunities for students increase dramatically,” Bruzzese said.

“Between internships, fellowships and the chance to network and 
collaborate with working professionals, students learn more quickly 
to connect the dots and get a faster jump on their careers.”

INDIANA — AN INTERNATIONAL VIEW

Michael Evans is the interim dean at Indiana University School 
of Journalism, which celebrated its 100th anniversary in 2011 and 
is housed in a building named for alumnus and war correspondent 
Ernie Pyle. 

Pyle, John E. Stempel and Nelson Poynter went on to distinguished 
careers after serving as desk editors for the school newspaper, the 
Indiana Daily Student, in 1922.

“I think the priorities at Indiana have fundamentally remained 
the same through the years,” Evans said. “We are trying to teach 
students how to be rigorous, ethical communicators. We haven’t 
wavered from that. 

“One of the things [we value] is our focus on international 
education,” Evans said. “When they graduate, almost 60 percent of 
our students have had at least one overseas experience. � e school of 

100 Years of J-Schools
We Look at a Few Institutions to See Where They’re 
Coming From and Where They’re Headed
By Allison J. Waldman

UNIVERSITY OF MISSOURI AMPHITHEATER
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journalism o�ers courses that take students to Japan, China, Chile, 
England, France and Australia.

“� ese are always topic-relevant courses,” he said. 
Poynter, who later founded the Modern Media Institute, renamed 

the Poynter Institute after his death in 1978, also established the 
Congressional Quarterly with his wife, Henrietta. 

Roy Howard (1883–1964) was not an Indiana alumnus but is closely 
associated with the university; the School of Journalism is home to 
the Roy W. Howard Archive and contains Howard’s correspondence 
with world leaders and some of Howard’s contemporaries. 

� e school also sponsors the annual Roy W. Howard National 
Collegiate Reporting Competition, in conjunction with the Scripps 
Howard Foundation.  

MONTANA AND THE GREAT OUTDOORS

� e University of Montana School of Journalism was founded in 
1914, when classes were held in Army surplus tents and the class 
size was eight students. By the end of the year, the journalism class 
had moved into a bicycle shed before eventually moving to a newly 
constructed wooden building.  

� e school’s � rst dean, A. L. Stone, had worked as a � re� ghter 
and a � eld chemist for the Union Paci� c Railroad. Stone operated 
a steam shovel during the groundbreaking ceremony for the new 
J-school building in 1936; that same year Robert Houseman was 
appointed executive head of the school. According to the school’s 

website, Houseman was “the � rst person in the United States to 
receive a Ph.D. in journalism.”

Denise Dowling, interim dean and associate professor/radio-
television at the school of journalism, said that the goals of the school 
then and now remain the same. 

“� e mission of the University of Montana School of Journalism 
is to provide students with a professional education in journalism; 
to teach them to think critically, act ethically, and communicate 

e� ectively; to help them 
understand the challenges and 
changes in the news media; 
and to inspire them to use their 
talents to improve journalism 
and enhance a diverse and 
democratic society,” Dowling 
said.

� e J-school continually 
monitors its course content 
to adjust to the changes in 
the profession, Dowling 
said. In addition to industry-
standard degrees in print 
and broadcast reporting and 
editing, photojournalism, and 
radio and TV production, the 
school also o� ers a master’s 
degree in environmental 
sciences journalism and natural 
resources journalism, giving 
students a chance to work 
with the United States Forest 
Service or other organizations 
while studying.

“Our students learn by doing. We require them to become 
journalists while they’re here, working on professionally distributed 
and broadcast pieces before they graduate,” Dowling said. “We feel 
real learning comes in the work.”

100 Years of J-Schools continued

The University of Montana School 
of Journalism was founded in 
1914, when classes were held in 
Army surplus tents and the class 
size was eight students.

DEAN A. L. STONE OPERATES A STEAM SHOVEL DURING GROUNDBREAKING FOR THE NEW JOURNALISM SCHOOL BUILDING, 1936.  
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